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«For us, he 1s the best,” says Alan Pot-
tasch, wuocww-Oo_m senior <v-9.owe.2m ser-
vices. «Absolutely the best.”

Mr. Dusenberry is head of 2 9200-person
creative department and responsible for
all advertising turned out by BBDO, New
York, and for much turned out by other
BBDO offices; he has plenty to do back at
the office.

He doesn’t really have to be here, he
says. But Pepsi expects him to be here,
and he wants to be here. He is E.o:m, in
fact, of the time he spe shoots.
«you ask the creative directors in compa-
rable positions at other agencies when
was the last time they went on 2 shoot—
Tl bet it’s been quite 2 while.” Mr. Du-
senberry also says he has done “more
writing 11 the last two O three years”
than in several previous years, and as for
John Bergin: «Well, he hasn’t done 2 soft-
drink commercial in e

Mr. Dusenberry was active in every
phase of the new Pepsi campaign, from
developing the theme to helping edit the

«The great thing
about Phil is that he
knows gmﬁnﬁﬁé—%
when something is
right; he’s

got it here,’ says Mr.
Blum, slapping 2 hand
to his stomach.

“The great thing about Phil is that he
knows msmssoﬁ.:\m{ when something is
right; i
slapping 2 han
that, he’s got nothing—n
Mr. Dusenberry laughs.

Mr. Dusenberry was the oldest of six
children; five were boys, four of whom
grew 1o be 6 ft. tall or more, much to the
eldest’s chagrin. After the scouts doused
his dream of being a major leaguel, he
cast about for 2 baseball scholarship to
get him into college-

The only taker was tiny Emory &
Henry College in Emory, Va. After one
semester, the school scrapped its scholar-
ship program, and Mr. Dusenberry re-
turned to Brooklyn, where he embarked
on a singing career.

«] was gonna be the next Mel Torme,”
he says. He auditioned for his first job at
a place ¢ Club Monte
being cleane for that night,
owner, mumbling around a fat wet cigar,
told the young man he would have to au-
dition outside. 1t was as fine a
rendition of “Walkin’ Back
Home” as the crowded sidew
bush have ever seen.

! _ \Lat night, “Phil Doran” was belting
them out at the Club Monterey-
When he hadn’t been paid for some time
after completing his act, he shyly sidled
over to the man with the cigar and noted
that he was sort of in this for the money-
«The guy $ays ‘Are you Kiddin’, kid?
You know how many talent scouts I get in
here?’ ” He never played that joint again,
but did manage & couple of years of ap-
pearances at various Greenwich Village
clubs. The talent scouts didn’t find him
+here, either.
He then decided to become a radio per-
ey After

taking an announeing

[

low report the news in a way they most
likely hadn’t heard before. “Good morn-
ing,” he said, “dis is da news.”

1t was at WBBI that Mr. Dusenberry,
who was ?..ESEE a deejay, wrote his
very first advertising €opY when he was
drafted to take over for an absent cOPY-
writer. It was a mo-mmnoEw spot for a
drive-in theater that was showing
«Tammy and the Bachelor.” Mr. Dusen-
berry thought it was @ snap. Moreover, he
was told he was pretty good. He asked to
do more.

m,\m:aﬁm:%, he was oobidowmu He

wanted to be an advertising man- To get
closer to Madison Avenue, he got 2 job as
a noc<inwamu-w=soc=oma at WGSM in
Huntington, Long Island. The first day

803:.3:& on Page M-29)

The GE mmm are noted by many for
their taste, charm and humanity-

For Pepsi,
hand tha

Phil Dusenberry is t
t puts the ad in motion

Wiy,

e e
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“We don’t have creative review boards,
Strategy review boards or any of that kind
of stuff,” he says. “Today running an
agency is a hands-on dea]. You gotta be at
the Scene, walking the stuff—it’s like
minding the store—and making sure that
what you want is wm%bms_.:m o

A @8.\ and his first ,ﬁoh%.. The tears
and sentiment are a trademark.

" 3 -
“I could never be just a pure delegator. o We bring good things to life.
You know, you do this, I'll see you later. i G . GENERAL @ ELECTRIC
When it’s too late to do anything aboyt it. | . . =5
No good. As a creative director, you’ve : : .

gotta have time to Input into the stuff.”
At the Pepsi shoot, Mr. Uc%svm:% is
taking a lot of long looks through the

The Iyrical Pachelbe] “Canon”’ sets
the mood for GE Soft White bulbs.

and then changing the camera angle or
ordering more “product” into the scenes
or bringing a fetching little girl in a head-
band up closer to the camera,

A U:wm:@mz.u\ Spot without the cus-
tomary b:mmhvmz.% “touch.”

The Doublemint acismwo:t helped
Stem a five-year decline in sales.

An off-handed OQSEth bwa«y.m&mm Em

inspiration for this commereial,

.NS@ Diet mu/mb,ﬂ. Spots represent a de-

barture from conven tion.
ATy

Livertining Age, March 28, 1983 -
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A power hitter

(Continued from Page M-29)

gone with my instincts, I’ve ended up
kicking myself, because they’ve almost al-
ways been proven right.”

Those appear to be instincts abetted by
sound mastery of the the techniques of
his trade. Those who have worked with
Mr. Dusenberry over the years say they
have seen him write, direct, art direct,
produce, mix (blend the audio compo-
nents of a sound track) and shoot, as well
as instruct cameramen about the virtues
of given lenses.

And having largely shucked his Brook-
lynese—except for an occasional lapse
when he visits the old neighborhood,
where his mother still lives—Mr. Dusen-
berry is doing the voiceover for the cur-
rent Pepsi Challenge commercials.

He is secretly delighted at this. During
a mild disagreement with Susan Proctor,
a BBDO creative supervisor and close
friend, he raises his hand for quiet and
says: “Listen, this is the voice of Pepsi
speaking.”

It is the sharp-witted Ms. Proctor’s
wont to neutralize Mr. Dusenberry by
calling him “nasty, bratish and short.”
For once, she allows herself to be awed
into silence.

Mr. Dusenberry’s current stint at
BBDO is his second. He made rapid
progress during his first—perhaps too
rapid. “He naturally became my No. 1
star,” says McCann-Erickson’s Mr. Ber-
gin, Mr. Dusenberry’s boss back then.
“He’s the truest of the creative geniuses
I’ve known, the purest of the form. If
there is in this business a born .400 hitter,
it’s Dusenberry. I just watched him in
amazement.”

Among other things, Mr. Dusenberry

e _famous medicine-cabinet

commercial for Gillette’s Right Guard.
One night as he and Mr. Bergin sat in a
restaurant wrestling to come up with a
theme for a new Dodge campaign by the
next morning, Mr. Dusenberry started
scribbling on a napkin and eventually
came up with “You could be Dodge ma-
terial,” the “Sheriff” campaign that gave
Dodge awareness a big boost.

Word of his talent got around. Ted
Bates offered to increase his salary to
$10,000, from the $6,500 he was making,
if he joined them. BBDO matched the
Bates offer. Six months later, Foote, Cone
& Belding offered $20,000. BBDO
matched that. (Mr. Dusenberry today
probably makes $300,000 to $400,000 a
year.)

He became one of the youngest vps in
the agency’s history and became creative
supervisor on more top accounts. “I was
getting kinda cocky,” he says. When a
group of venture capitalists offered to put
up the money for him to start his own
agency, he accepted. He was 32 at the
time.

He rented 3,500 sq. ft. of “gorgeous
space on Fifth Ave., fully furnished.” He
had no accounts and no employes, until
he decided to hire a secretary. “I started
cold calling companies—and got no-
where. Pretty soon I had called every-
body there was to call.”

It being the summer of 1969, the year
of the New York Mets, Mr. Dusenberry
began spending his afternoons at Shea
Stadium in Flushing. “I had nothing to
do. So I'd go to the ballgame. I'd say,
‘Sally, if anyone calls—and believe me
they won’t—tell them I'm out pitching
the Flushing National Bank.”

Deliverance came in the form of a
Catholic priest calling from California. 41
figured he was calling to give me the Last
Rites,” Mr. Dusenberry says. It turned
out that John Bergin had recommended
M. Dusenberry to the priest, who headed

a California organization called the Fam-
ily Prayer Crusade.

“He says, ‘I want to do a television
campaign to get people to pray.’ I said,
‘Father, that’s a tough sale. I gotta tell ya,
that’s a tough sale.””

The priest was a charmer with an Irish
brogue. So Mr. Dusenberry took on the
»Anoca. agreeing to try to do seven com-
mercials, on a budget of $25,000—enough
for about one spot, Mr. Dusenberry fi-
gured. Mr. Dusenberry wrote the com-
mercials, giving them the theme line,
«The world hasn’t got a prayer—without
yours.”

“This was, remember, the time of Viet-
nam, Kent State and all that. I presented
them to him, and they made him cry,”
Mr. Dusenberry says. He put the arm on
friends to volunteer their talents, and the
commercials were produced—for $25,000.

He then finally announced the opening
of his agency and threw a press party to
present its first piece of business: Father
Patrick Peyton’s Family Prayer Crusade.

Phil Dougherty, advertising columnist
for the New York Times, was there. Mr.
Dusenberry mentioned to him that “you
could say we’re the agency that opened
on a prayer—literally.” The next day a
box in the Times was headed: Dusenberry
Opens Agency on a Prayer. Business took
off.

Meanwhile, Mr. Dusenberry also was
co-authoring a prescient pre-Watergate
movie called “Hail to the Chief,” a spoof
about a paranoid president who tries to
take over the country. When it was re-
leased—during Watergate—the Times
called it “a remarkable political satire.”
(In his movie, Mr. Dusenberry named the
secretary of state John Bergin.)

Mr. Dusenberry’s agency was acquired
by another agency, Clyne-Mazxon, in
1974. He sold his 40% share—for which
he had paid nothing—and then, after
working for a while at the merged agen-

cies, spent a year indulging his longtime
wish to write a screenplay based on “The
Natural,” Bernard Malamud’s novel
about a baseball player. (The screenplay
has not been produced, but soon may be.)

In 1977, he returned to BBDO as asso-
ciate creative director on the Pepsi ac-
count. “I decided I had been out of this
business too long,” he says.

After becoming executive creative
director in 1980, Mr. Dusenberry went
outside the agency—an unusual move at
BBDO—for some top creative talent. He
hired Michael Drazen, a highly regarded
Scali, McCabe, Sloves copywriter, to suc-
ceed himself as creative director. He then
hired Curvin O’Rielly, also a talented
writer, to be another of the three creative
directors BBDO had at the time.

«T was really trying to give the agency a
more creative identity,” Mr. Dusenberry
says. “I felt also that those names would
attract other good people from the out-
side.”

It didn’t work out. Messrs. Drazen and
O’Rielly, as well as a number of others
who were indeed attracted to BBDO by
the new “names” there, are no longer with
the agency. Their complaints have a com-
mon thread: Mr. Dusenberry is a relent-
less perfectionist willing to accept only
his vision of perfection.

“Dusenberry is one of those guys who
just does not want his people to fly,” says
Mr. O'Rielly, now creative head of Ogilvy
& Mather’s Chicago office. “Phil didn’t
really want what we could do. He wanted
to do what he wanted to do—period.

“At no other big agency where I've
worked did the top creative guy get down
and listen to virtually every track and
look at every tape. But Phil, he’ll do
everything. I was being told how to do
print ads, and it just drove me crazy.”

Mr. Drazen says he had those types of
problems and others, Heo calls hin time at
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