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THE WHITE HO USE 

WASHINGTON 

October 1, 1985 

MEMORANDUM FOR THE FILE 

FROM: . JOHN G. ROBERTS~ 

SUBJECT: The Walter Kaitz Foundation 

I advised Presidential Messages that I had no legal objection 
to sending the above-referenced message, provided the 
recipients were cautioned that it could not be used in 
fundraising. I also noted that I was not familiar with the 
Foundation, and that Messages should check with Mel Bradley 
to determine if a message was desirable on policy grounds. 
I did check and determine that the Foundation has 501(c) (3) 
status. 



ME1\10RA:':D l .\1 

TO : 

FRCJ\1: 

RE: 

THE WHITE HO L'. SI 

October 1, 1985 

JOHN ROBERTS, COUNSEL 

c~~ 
Anita Bevacqua, Presidential Messages 

18 OEOB x2941 

The Walter Kaitz Foundation 

Attached for your review is a Presidential Message request we 
received from Ron Alvarado, Intergovernmental Affairs. He has 
asked that we prepare a message for an event sponsored by the 
above-named group. Could you please advise if this is 
appropriate for us to do ? 

I am sorry for the short notice, we just received the request 
this morning. Could I please have your reponse by 1:00 PM 
TODAY? 

Thank you for your help. 



THE WHITE HOUSE 

WASHINGTON 

_September 30, 1985 

MEMORANDUM FOR CLAUDIA KORTE 

FROM: 

SUBJECT: 

RONALD L. ALVARADO 

Second Annual Walter Kaitz Foundation 
Awards Dinner 

On October 3rd the Walter Kaitz Foundation will hold a 
reception/dinner fundraiser called the Second Annual Walter Kaitz 
Foundation Awards Dinner. The Walter Kaitz Foundation recruits, 
places and develops outstanding minority men and women for 
managerial fellowships in the Cable industry. 

While this group is not really within the scope of my 
responsibility, after reading through the attached materials I 
thought that the program merited consideration for a special 
message from the President to be read at the event. Knowing of 
the need to be cautious about Presidential messages sent to 
fundraisers, I thought it may be possible to primarily indicate 
best wishes in their endeavors to promote training and education 
in the communications industry for minorities. 

I have attached a draft message for your review. Please feel 
free to run this request by Mel Bradley or any one else you deem 
appropriate. I would be able to arrange for the letter to be 
hand delivered this afternoon, so please let me know your final 
decision on this. 

Thank you, Claudia, for your consideration. 



D R A F T 

I am pleased to have this opportunity to . commend the Walter Kaitz 

Foundation for the fine work done to open doors within the cable 

industry to interested minority men and women. 

The Cable industry is one of the most dramatic parts of today's 

world of communications. By providing the opportunity to learn 

about the industry through job placement Fellowships, the WaTter 

Kaitz Foundation greatly benefits our communities and the 

industry itself. 

Congratulations on the fine work done in the past two years and I 

hope that there are many successful years ahead for the Walter 

Kaitz Foundation. 

Ronald Reagan 
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'HE PROGRAM 
'( 

)1t: \X'allcr 1' :litL l·dluw~hip ban nlucational, 
Kpt:rien..:c:d-basul .:able management progr.in1. It offers 
dmu:d sdf-mmivatt:d doers an opportunity to learn 
bou1 the indu~try, t:nhance their skills and demonstrate 
1c:ir management expertise. Fellowship scholars 
11:11)' :t.c: first -han<.l the public and private sector impact 
n the dynamic <.:able industry. 

uppkmt:nu:<.l by support curri<.:ula , a series of field 
ssignmem~ within a comp:1ny :1ffords Fellows the 
pporrunity for leadership devdopment in preparation 
x their future career. 

'he Foundatton's goals fur participant~ in the 
dlowship Progr,un include: 

Achkvc111e111 of a firm pra<.:tkal gra~p of the 
economic, technical , managerial, social and 
pulitictl workings of <.:able :tnd how these clements 
inu:r.1cc LO slupc: the industry. 

Stn.:ngthrn ing uf th t: Fellow~ ability to opcr.ttt 
n:spunsibly and innovativdy within cable 
nunagerncnt . 

Fostt:ring of an i11funnal support network betwet:n 
the participants and the men and women aclive in 
tekcommunicatiom decision-making. 

rHE EXP.EIUENCE 

[n this full -1in1c, 1x·rforn1am:c oriented prog1~un , 
:c11ow~ may worl, in job placc.:1m:nts 
k:signc.:d to utilize their abilities and rc.:f'inc thdr 
nanagt:mc.:m ~kills . Enchusia~tic, broad-based indu~rry 
,upport as:.urcs Lht: Walter Kaitz Fellow a high level 
n1crmhip in cable- and much more. 

lo incn:asc.: their breadth of cxposun:, the Fdluws ;ire.: 
:ngagc:d in semi11ars that complement their full -time 
kid a~signmcnt and arc a major component of the 
:c11owship year. Fellows meet as a group with industry 
c:adcr~ for mlk:pch discussions and issue analysis . A vital 
:xchange of experience in their respective companic:s 
1dds dcpth to che encountt:rs . 

~c the end uf thc.:ir term Fdlow~ will h;1vc.: hc.:ndi tcd 
·roman intensive:: work experience, a unique: insider 's 
x:rspc.:ctive of cable, and a final produce that addresses 
:urrent industry concerns . 

•M ,.., If. f r ·)I " ·• 

THE OPPORTUNITY 
~ 

'Ihe Found;.llion sc.:c::ks to recruit , place and assist in 
devdoping qualific:d candidates for managerial 
experience: in the cabk industry. Recognizing that 
e.xpc:ric:nccd decision -makers from diverse backgrounds 
arc vital to the: development of the cable industry as it 
expands into urban markets, the Foundation particularly 
encour.iges minority applicants. 

Applicams must pos~css individual initiative, leadership 
ability and a combination of skills that would make an 
effective manager in the short run and an industry 
leader in the long run. The program has been developed 
for business school graduates and graduates of other 
dbciplines who wish hands-on experience in the 
specifics of the cable industry, and for individuals with 
five to ten ye-.trs managerial work experience who wish 
co prepare: for a career shift . 

Following a highly competitive: recruitment and selec
tion period, the top candidates are chosen to participate 
in a comprehensive face-to-face selection process, The 
final appointment of the distinguished Fellows is 
announced by the: Board of Trustees. Currently, there is 
no tuition for the Fellowship Program. A stipend level of 
S 1,500 per month is set. Fellowship awards may vary to 
accommodate differing company standards and Fellow 
experience and skills. 

The Fellowship lenglh is nine months, and is contingent 
upon the continued satisfactory performance of the 
Fdlow. 

THE FOUNDATION 
IPeMBWl'fflMtJitft'llieYPlMMt-eeewlfMflPRPill 

Waltc.:r K.ait:,,: , founder of the California Cable Television 
Association and a pioneer in the industry, symbolizes 
the spirit and public responsibility of the cable tele
vision industry. 

The W:1lccr Kaitz Foundation is a respected non-profit, 
mx ex.empt, private educational institute offering 
Fellowships to promote training and education in com
munications. The Foundation is supported solely by 
chariuble contributions from individuals and the cable 
industry. Hooted in the belief that cable television is in 
the public interest, the Walter Kaitz Foundation 
encour-.1ges public and private sector coopcI"'Jtion, 
understanding and integrity. 

'mf~ 

YOUR OPPORTUNITY 

The Waltt:r Kaitz Foundation welcomes your participa
tion in our programs. Please fill in the blanks, <.:heck the: 
appropriate box and mail today. 

D I'd like to apply for a Walter Kaitz Foundation 
Fellowship. Please send me more information and an 
application. 

D I'd like to contribute to the work of the Foundation 
by helping to provide inter~hips. Please call me. 

0 I'd like to pledge$ ___________ _ 

to aid in the work of the Walter Kaitz Foundation. Please 
call me today. 

D I'd like to know more about Walter Kaitz and the 
Foundation. Please send me more information. 

Name _________________ _ 

Title __________________ _ 

Company/Affiliation ____________ _ 

Street _________________ _ 

City __________________ _ 

State ____________ Zip _____ _ 

Telephone ________________ _ 
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In the 
News < ·1111tin11ffi 

Good Fellows 
Where are they now? 

They came. They saw. They excelled. 
Graduates of the Walter Kaitz Foundation 
fellowship program have brought diver
sified skills, talent , and a greater 
heterogeneity to the cable industry. Now 
in its third year, the Kaitz Foundation of
fers fellowships that provide intensive 
first-hand exposure to corporate and 
operational cable management. The 
foundation is named after Walter Kaitz, 
founder of the California Cable Television 
Association . 

Candidates are chosen from ethnic and 
cultural backgrounds that reflect th e 
cable population's changing demo
graphics. As Carmelita Fi~erald-Mills, 
executive director for the program, says, 
''The foundation, reflective of the cable 
industry's business strategy, has long em
phasized the importance of developing 
outstanding management talent to meet 
the future demands of cable's pluralistic 
urban markets." • 

The 1983 and 1984 finalists underwent 
a rigorous screening process that includes 
a wrillen application, full-day interviews 
and problem-solving sessions with cable 
executives. Once selected by a cable com
p~ny sponsor, each Kaitz fellow served 
in a nine-month full-time paid position 
and participated in seminars and discus
sion groups that covered all aspects of the 
industry. 

Two classes of Kaitz fellows, 20 grad
uates in all , have completed their fellow
ships. Where are they now? What con
tributions have they made to the in
dust ry? 

For Brenda Grayson. a 1985 Kaitz 
~raduale currently serving as marketing 
dircdor for Western Communications' 
Concord. Calif. , system, the foundation 
.. provided an excellent oriental ion to the 
rahle industry and gave me the oppor
tunity to demonstrate my ability. The pro
!!ram gave us access to the industry's 
risionaries ... According lo Grayson, these 
rilal contacts shaped her thinking and 
changed the shape of her career, which 

Cable Television Business 

•.. ~. . l 
Mil/s: Talent for diverse markets. 

had included working for NBC and 
United Way. 

nm Marshall, a 1984 graduate who 
is now executive assistant to Group W's 
chairman and CEO, Dan Ritchie, agreed 
with Grayson that "access was key." Mar
shall also notes that exposure to a varie
ty of industry jobs was equally important, 
Marshall saw the industry "from all sides, 
from climbing poles to strategic plann
ing.'' 

Alene Terasaki, a 1985 graduate now 
employed al HBO as West Coast super
visor of original programming, mentions 
that exposure to the legislative process 
was also important. Terasaki , who work
ed for ABC during the 1984 Olympics, 
says she has now found her metier in 
cable, thanks to the Kaitz fellowship, 
which afforded her an industry overview 
and the chance to do "substantive work 
for HBO," which sponsored Terasaki. She 
stresses that the Kaitz fellows who were 
offered and then accepted full-time posi
tions in the industry have a great deal to 
offer. "We were not untested profes
sionals," she notes, "simply umfamiliar 
with the cable industry." 

Ruth Dau/win, a 1984 graduate, was 
a former lobbyist for the nation's second 
largest public utilities company. Spon
sored by Jones lntercable, Baulwin, 
describes her rellowship experience as a 
fast-track . program that included ex
perience in operations, special project 
management, and traveling among var
ious company systems. Now general 
manager for Jones· Castro Valley system 
in California, Baulwin considers the 
hands-on experience provided to be well 
worth the risk she took in changing 
careers. 

: -"' ; . .... ... -:·• · " J' ,..,_ - -.· • .,.~,- •• • • • t: I. • I 

Th£> risk factor was not one to be taken 
lightly, according to the Kaitz grads. 
"Nothing was handed to us on a silver 
platter," observes Marleen Linares, a 
1984 graduate who is now community 
relations specialist and community pro
ductions producer for Cox Cable San 
Diego. 

"We had to use our skills in a way that 
produced measurable results," says Mar
shall. One measurable result that Linares 
is particularly proud of is the ACE award 
won be the weekly public affairs show 
that she produces for Cox 5:ln Diego. 
Linares believes that her background in 
public policy analysis and her sensitiv
ity to community needs helps Cox to dev
elop more finely-tuned local programs. 

Attorney Charles Ward, a 1984 
graduate currently serving as director of 

. corporate affairs for Times Mirror's las 
Vegas, Nev., system, stresses the impor
tance of the initial screening process in 
winning the all-important support of the 
companies who sponsor the Kaitz fellows. 
Ward believes that the screening process 
furnished proof of the fellows' abilities to 
perform under pressure and enabled sen
ior management in sponsor companies 
to feel com[ortable with entrusting impor
tant duties to the fellows. 

For Eva Bustos, a 1985 fellow, a 
special project assignment became a per
manent slot for her. Bustos is now 
marketing coordinator for Viacom's 
Mountain View, Calif., system. Having 
worked for Group W in Seattle, Bustos 
had already decided cable was for her 
before she entered the fellowship pro
gram. She echoes the sentiments of many 
of the Kaitz fellows, sponsors. and other 
industry personnel when she says, 
"Cable is a dynamic industry still defin
ing itseH. I want to be a meaningful part 
of the industry and help shape it." 

The Second Annual Walter Kaitz Foun
dation Dinner is being held Oct. 3 in the 
grand ballroom of the New York Waldorf 
Astoria. The din ner will honor Tel co
founders Bob and Bets_v Magness and 
will be chaired by Dan Ritchie, chairman 
and CEO of Group W. The Kaitz Founda
tion reports that this year's response to 

17 
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In the 
News Cuminued -

the gala black-tie cocktail party and ban
quet has surpassed last year's response, 
with approximately 350 tickets sold by 
mid-August. The foundation is supported 
solely by these and other charitable con
tributions from individuals and the cable 
industry. 

The foundation board, chaired by John 
Goddard, president of Viacom, recent
ly approved a five-year plan. One of the 
organization's goals is to become finan
cially self-sufficient. Other goals include: 
encouraging cable TV suppliers to both 
host and place fellows and to contribute 
financial support to the program; expan
ding industry awareness of the program 
as a resource; increasing the number of 
qualified applicants and the number of 
host companies nationwide. 

CCTA executive director Spencer 

;nrmonmT 

Kmtz, son of Walter Kaitz and president 
of the foundation board, believes that 
"the energetic leadership of John God
dard and continued support will make 
the foundation an even more vital force." 

Mills reports that the foundation is now 
actively recruiting applicants for the next 
fellowship program. Deadline for applica
tions is Jan . 15, 1986. 

- Cary Campbe/1 

Ne w Approaches 
Third party marketing 
What do you do when your direct mail 
lands in File 13 and your sales staff sees 
more closed doors than closed sales? ATC 

· throws a party. At a recent Women in 
Cable meeting in Denver, Sam Koster
man, sales manager for ATC's Denver 

Pierce Airrow,. pneumatic underground .piercing tools penetrate 
rocks, small boulders and tree roots, making a straight 
compacted hole for pipe or cable. They eliminate the added 
work of open trenching. 

Pierce Airrow International,. Inc. 
W137 NSS0O Williams Place,..P.O, Box 300 -
Menomon•• Falla, WI 53051 

Circle 10 on page 81 

u a · s; a >tts - ma 

suburban systems, discussed the MSO's 
new sales strategy. You might call it sell
ing by the Tupperware method. 

To reach non-subscribers who don't 
respond to direct mail or direct sales ap
proaches, Mile Hi is sponsoring neigh
borhood parties. The first step, says 
Kosterman, is to find a current subscriber 
willing to host a party in his or her home. 
Kosterman notes that couples are encour
aged to allend the panies, so that both 
decision-makers are present. If the will
ing host or hostess does not know 
enough people to invite, Kosterman relies 
on CSRs to provide names from nearby 
non-subscribing homes. 

ATC then mails invitation scrolls in 
gold and silver tubes to pique interest in 
the party, while a variety of premiums 
enhance the "invitation" to subscribe. 

414-781-9093 
1•800•&45-4141, Ext •. 460 . 

· -Telex 28-8548 ; ·" 

October I, 1985 
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Multichannel News - September 16, 1985 47 - srma:aca::m·n- - -
Kaitz Dinner To Honor 
Co-Founders of TCI 
OAKLAND, CA-1ele-Commu
nications Inc. co-founders Bob 
and Betsy Magness will be salut
ed at the second annual Walter 
Kaitz Foundation Awards Dinner 
scheduled for Oct. 3 at the Wal
dorf-Ast9ria in New York City. 

Daniel Ritchie, chairman of 
the dinner and chief executive of -
ficer of Group W Broadcasting & 
Cable Inc., said that outpouring 
of suppon for the fundraising 
event "confirms the outstanding . 
job the foundation has done in re
cruiting, placing and developing 
minority men and women for 
executive management positions 
in tl1e cable industry." 

PROGRAM NOTE: 
CINEMAX 

"Album Flash: Pete Town
send" can be seen Sept. 27 
on Cinemax. 

A group of 36 cable system op
erators, suppliers, programmers, 
laW}el"S and financien. haw agreed 
to be executive sponsors of the 
event. Backers include American 
Television & Communications 
Corp. ;Ani.xterCommunications; 
.Arent, Fox Kintner, Plotkin & 
Kahn; Black Entertainment 1el
evision; CableData; Cablevision 
Systems; Colony Communications 
/Continental Cablevision; Com
cast Communications Inc.; Com
munications Equity Associates; 
Cox Cable Communications Inc.; 
Daniels & Associates; The Disney 
Channel; The ELRA Group; The 
Exchange. ; First Data Resources; 
General Instrument Group/Jer
rold division and Group W Cable. 

Other supporters are The Hearst 
Corporation; Home Box Office 
Inc.; Jones lntercable Inc.; The 
Walter Kaitz family; LeBoeuf, 
Limb, Leiby & McRae; MTV 

·emnzww, 

Networks Inc.; National West-
. minister Bank USA; Sammons 
Communications Inc.; Satellite 
Syndicated Systems Inc.; Scien
tific Atlanta Inc.; Showtime/The 
Movie Channel Inc.; Tele-Com
munications Inc.; Televents; 
Tunes-Mirror Cable Television; 
Tribune Cable Communications; 

Raychem To Acquire 
Touch-Screen Maker 
MENID PARK, CA-Raychem 
Corp. said it reached an agree
ment to acquire Elographics, a 
manufacturer of high-resolution 
touch screens. 

Elographics will operate as a 
wholly owned subsidiary of Ray
chem. Terms of the agreement, 
which is subject to approval by 
Elographics shareholders, weren't 
disclosed. 

Raychem, which makes a range 
of products for the aerospace and 
telecommunications industries, 
among others, said Elographics 
had sales of $4.4 million for its 
latest fiscal y~ar. 0 

Send us a converter ... we'll send you $1.00 
Send us a converter ... we'll send you $1.00 
Send us a converter . .. we'll send you $1.00 
Send us a converter ... we'll send you $1.00 
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-
Viacom International; Mary lou 
Wright & Co.; and X*PRESS 
Information Services. 

The non-profit foundation is 
supported solely by tax deducti-

-
hie donations. Individual tickets 
are $325 and $3,250 for a table of 
10 and can be obtained bv con
tacting Anne Fudge at 415-428-
2225. • 
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-~~- --· •~-, ...,.........._......._._ •.• ~~""" w.i.:~cn-
1· profound-love 1·or our country -~djts coll~~th;-g-entl~ -i;o~-~~~~ -tl~~~~~.-I -~ U:e 
j~ dedication to !reedorn, Justice, and hu- • n1& <~- LLcollWlSINO) • _- · •· · · _ 

1 
· ..telc:ln . . . _ _ : _. _ 

Walter valued these prtndples - ·.·Mr.!LAGOMARSINO. Mr.· Speaker, ~tlemanfor ~· ~ . -
. · =tiban·any other: ·· •.. _ :M -~ ': thank the ~entleman for yielding, and I ···--Mr.,Speaker, m:, brletremarla today 

. t Walter' tunaaC..hls. ~ --Spmeer want to·tb..anlt him tor ~ -thi.5 s.>e- .. wlll be devoted. to the late-Walter ~tz. 
· · ·· · A · 

5 
h1s . d.a.l order:- 50 that we all may Join 1n __ a triend.. a consUtcmt. and a bUS1Dess-

·. -r::,:;;
0
~ -~~-w~_cap~-i~ .. commemora~--the lOSS- ot . a ,~t : man and resldwof the di.sti:1ct that I 

. - t · - - · · - , ·citizen.-- . •. ,, _ -,. . . . . ;,..-, • --- . . am privileged to n;,resent:in the Oak-
~ :Ho wu ~ gentle~ ct exal_~ "!:::id •> Mr . . Speaker, uie cabl~ ielevislbn in- · land. Call! .. are&-& fr1end whom.I met 
~ =~:= · ~---~~:: -.-: ; ·•'--'~-:.: 1: _ dustry lost one o! its most eloquent and · w;tien· I entered polltics:,..10 Years &it:'· 
· . - · · · • · . · - ·· -effective ::leaden recently • .. Only ~ . Walter-JJre-date:1 me 1n the J;>Olitical _ 

- · I -am ce.rta.in that his wUe, . Do~thea. _ after be received a. thunderous standing _ arena bY·some 20_ :,esrs.. Re bepn as the 
Spencer. and all the c:hlld.ren·take great ~ovation·.at. toe industry's western show • first legislative aide tbat·the Call!orn1a· 

• comiort from Wal~ll!e. To the entire -1D. Anabe!ro Call! .. Walter Kaitz, . the Statel..A!gi.slaturee,uhired.. . 
,._ familY;I wish to extend my condolences. _. executive secretary of the cau.torni& ea- .• He. was a man who brouiht Joy and 
·. "Mr. ·VAN_ DEERLIN. Mr. Speaker; ·I ·. bleTelevis1on Assoctatton died at the age friendship- to his work. Re brought hon-

. yield to anothe:- ..colleague, the gentle- .. of . 63_, The applause tor Ka1tz 1n Ana- , esty and honor BIJd dignity to_ the pro
man from. Call!ornia <Mr._ DAMIELSON) • - helm began as be entered the room and _ fe.ssion of Politi~ advocacy. Re~ per-

Mr. · DANIELSON. Mr. Speaker, -: I never stopped Ulltll •be rose to. speak at haps ·an inspiration- and- a motivatini 
. thank::~~: gen~man. very __ much:~f~r . · the podl.um. He had come from his hos- 1orce behiDd the -growth of the · cable 
"rfelding . . _. , .: ·: .--- :--:·· · ·pital -bed to ,attend the annual trade .television iD.dustl:7~ the bene!its 
._. Mr:· Speaker, ~n-December 29, 1979, a ·_ show that had grown. to the second whlc::h. that indU,St;y·will bnng to many 
-great ma.n- die<t: His _name was Walter ··largest 1n_tbe industl;<-under his lead~r~ people throughout the ~uotry. 

·: Kai.tr; ram.-proucn-.o_-~that he was a ·ship •. -He .was .sit the podium· to receive . . -Mr. Speaker, I !ID miss him, his col
-·-,ciose· ~Dal ·friend ot' mille !or-. nearl.Y •.·yet.another honor from the industry he . leagues will mis-" b.,... and I am sure that 

... :.20 years: He was best _lcnoWD f(J?' his :firm -:".had served for.20 :vean.. As the applause he will be remembe:red. His honor-will be 
. :-.-and inspired~ or_ the Cali!orn.ta : subslded.;~Walter .Kaitz learned that ~e . brought back to us many ti.ales through 
· _ : cabl.e.;.Televi.sion··~ssodation.. Under-·~ - Natl.an.al Cable Televlslon ·Associations . the members o! hls!amily who will stay 
~ :d:!rection. -· the-CCTA ·became the ·most '·annual award given tor outstanding con- on after -him and will perpetuate the 

b..igh}y organized and 1.n!tuential"· State _· t:cibution. to the industry made through . work.and the good .name of Walter Kaitz . 
. ·cable· a.ssociatlon 1n the-coUDtry. In rec- a. State or reg1ona1· cable a.s.socl.ation was -:We-will miss him. -· 
--ogmtion ot this a.ccomt,llsnment. the Na- ·: to .be-renamed the .Walter Kaitz Awa.rd. Mr. VAN·- DEEELIN. Mr. Spe~, . I 

· -_t1ona1· Cable ._Television Association ha.s . It was his industry's last-formal recog- thank ·the genUe::an !rom Call!orma 
renamed-1r.s- ·.amiuaL8:ward to the out- : n1t1on of-his-work.. - . . . CMr.Sr.uxl. 

·:_ staDplng $tate:leader m -W~ter•~ honor. " ,, ms.labors on beh.al!o! the cable ~e- _ .. __ .Mr.·F~O. Mr. Speaker, Will the g~
-Iie was.able-to:-witness·tturftrst Walter ~'Vision .. . spanned. three decades dunng tleman yield? 
· Kai.~'-' in~ard- presen~~~n -_ ju.st··.~:~!ew :which time ·he often toU?d himsel! set- , .. ' ·Mr. v~ D~·-U.W, Finally, M:· · 

· ,·c:isya-be!ore J::lis.deatb. - --~- : ~-- --,.---- . - · - .Ung the pace for toe rest of the industry .. Speaker, I yield to another o! Mr. Kaitzs 
. .:....:Walt.et'-s accomplishments 1n the cable He was- the, first full-time- professioruu -honored friends 1rilo knew him 1n the 

, ~area.~ extensive as they were. .-:stair· member ot any'.state. cable asso- _California Legi..sw:cre. the gentlemall 
_ :;u:-e..-nof-themam reason-I wish to-honor . ·c1at1cin. -He·is sf.ngularl,y ,respan.sible tor -from.California Ulr.F.mo>. . . 
: --=-~tooay_. Hls· prof~o~ success:-is· :n.1.siJ.lg the. pioflle- o!. the cable iD.dustry .:. -· Mr:· FAZIO;· Mr..: Speaur, California 
· ':::mereiY-a ·l'e1lect:lm,l ·of -an ~ . ·-among .Callfornl&. State legisla~ · and lost one of.her 11nesi·sans. with the death 
-~~~and ~self".iiete~t!on __ -for creating'. an : orga.nization·-~t. will of.,Walter Kaitz.: A!though·W~ spent 
·-that.:resulted m--.Walt.er '?aCbing m.~~--~ntiriue· his emphasis on broad particl- his earl.Y life 1n ~ No~ most of 
-·much ~luels_ohnccess. · . " -·--- pation •!Ii· government· affairs. ·His ac- .. hf.s_.adult life was ~ted to serving the 

-·--~ ·.Walter::was
0oom- to-a..1Ue of p0verly •. Jcnowledged expertise and energy spilled -.Jnterests:or Californians.. -·· · · _ 

-·A!ter..~o.t:struggle:he-was s~ed _ ~ver .to such.:an.extent that he became_ ~.:.,;From. South · Bos:an., .to. Rarvard Col-
. a.. · scbolarsbl.ll ·: to . ~ . ~University, ·"a.:.n.a.t1onal.spc,kesrnan tor cable to many Jege, · to the ·tront lines 1n · Europe in 

·-l,eQµne ·a:.soldler:".'foug:ht·f!Jrourcountry _.comm,mtr.atloDs '.pollcymak~·-here· 1n World· War.·IL .W!!lter headed West to 
. '..1n:Worid::.War-~ completed law .cchoot :wa.shlni;ton. ·: and-_. _1n. ··the~·-: Congress attend Berkeley La:. School He then be
, .~ed-=~-~ ~-father,:~:Hls ' 'particalarly. ·;··:: · ··~:..'. :·--:_ .. ::::.:::.._. _. .. _: . -came the first legislative assistant ever 
.-was;;..th&.class:ic- ~ -- to- rf<:hES"" -i>he- : · · Walter Kaitz worked "ha.rd ·at every- •hired by·the State legislature'. Re spent 

. :nomenon: Howenr,_ the-most_ ~ble, . "th1Dg-he.did includlng-fulfllllng his fam- the last 30 years world.ng 'With the legis
. -thmg· aboat--Walter .was ·his abWty to -Uy responsibilities. Instead. of allowmg . lature .m.one way or another, most re-
'.always maintaJ.n ~ve and his -hf.s.z..worlc ,:to--keep him.· ·trom:.his. laved •-cently as direct.or c! the Cali!ornia Cable 

. -con:y,ass1on · for.those :who -were--not- 113 ones, he brought them _into his worlc here ,_ Televi.sion. . .Assoda.tkln. During those 30 
.,:::fortunat&:as:~-Belng: a -Ja~ .. ~~-- twhere:they ·prospered. His son. Spencer. -:,ea.rs. Walter K.a!t: btlilt a solid reputa
--1.;am happrto say. that he'was. a ·mag- •· tollowed. Walter into the legal profession t1on based on his personal mteirrtty and 
. •niflcent- Iawyer..;,_we used to-Joke _about . ·and.·then:. ss··a.full ·partner 1n the ·ad- fort.brightness. He heralded a new era. of 

opemng:a.Iaw:"11.rm:~ wben·bo.~ m1nlstratlon~.'-.of the . call!onua-· cable legislative advocacy- ~:rested on ex
ofuswould1laveretired. . . :·,~-~., television.r e: : . . .. . .. . pert1se on the issuesand:lmnest persua-
.. Walter wa.s a devoted taailly man. in- ...: . To my •m1nd · a man achieves great-- sion at a timewhentbes:tandard operat
volving his family in his persoI;j.a! as-well :ness whatever his ca.lllng, when he en- mg procedure too c:tten involved the fre
as his business. pursults. He leaves :tour · the love of hls fe.m.ll;' and respect quent use of less ~ble tools. Re set an 
children; Spencer •. Carolyn, Patty, and J~~ peers . Walter Kaitz achieved both. UilDlistakable exai:::ple for other attor-
Gwendolyn.. all of ~hom are, or SOOD 

O 
• - neys and advoca.tes to follow. The legis-

Will be. professional people,-and his de- -- . _Walter was a g-ood fr lend when I lative process was improved -by his ex-
voted and loving Wife Dorothea. ·served in the State Senate in California. . ample. . 
.. No doubt Walter will be &Orely mlssed and· that. fnendshlp continued after my Those o! us luc:s::y enough, to have 

by all who knew him.-I !eel a enat: per- elect1on to the Con,eress. _ ·· ·. _ known Walter will all miss him. To hls 
&bnal l~ 1n b.is passing-. Hls family has ·-~ ~ be.m!.ssed. indeed.. family, to whom be was devoted, I send 
lost a lovmg and devoted father and hus- . _ .· · -- ... .. - · • 1750 . • . my deepest symps.flI:v. · 
band. the cable industry ha.s lost a dy- . Mr -vAN DEER.LIN. Mr; Speaker. I · Mr. VAN DEEPT....IN. Mr. Speaker, I 
namlc leader, ·and Cs.llfo~ has lost an _ .. ~~-,: .th . tleman from Cs.llfomia. · thank the gentle:::an from Call!ornia exemplary -dtizen. __ He _will _Io~: be -~ _wur.ua. e gen . _. . . . . 
membered. ...• __ .:.:..---~ ,- - .•. •·· - ~: ·<Mr.LACOXUSIMO).· . (Mr. FAZIO). 
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ML\10RAND L' M 

TO: 

FR.Cl½: 

RE: 

Tilt \!\HITE HOL.SF. 

\I\ A~ llll\ <, 1 O"-

October 3, 1985 

JOHN ROBERTS, 

CHARLES DONOVAN, 

COUNSEL 

PRESIDENTIAL CORRESPONDENC/ 
94 OEOB x7610 

Presidential Message for Canadian - American 
Stock Exchange 

Attached is a proposed Presidential Message prepared in 
response to a request from the American Stock Exchange. 

Could you please review this and advise if this is 
appropriate for us to send? May we please have your 
response ASAP. 

Thank you. 

-
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Mf .\10RANDL 'M 

TO: 

FRO½: 

RE: 

·1 H l \-\' HJ TE H O I • ~ I 

V\ A.' l-111\ ( ,1 () '\ 

October 3, 1985 

JOHN ROBERTS, COUNSEL 

CHARLES DONOVAN, PRESIDENTIAL MESSAGE~ 
94 OEOB x7610 

Walter Kaitz Foundation Awards Dinner 

Attached for your review is a proposed Presidential Message 
for the above-named event. We have also prepared a cover memo 
from Anne Higgins explaining the restrictions surrounding the 
President ' s message. Could you please review and return ASAP? 
This event is tonight. 

Thank you. 



THE WHITE HOUSE 

WA S H I N G TO N, 

October 4, 1985 

MEMORANDUM FOR CLAUDIA KORTE 
PRESIDENTIAL MESSAGES 

FROM: 

SUBJECT: 

JOHN G. ROBERT~ 
ASSOCIATE couNii'e¥d-THE PRESIDENT 

Request for Presidential Message 
Regarding Legal Secretaries 
Association Court Observance Week 

You have asked for our views on a request that the President 
send a message to the Association of Legal Secretaries on 
the occasion of Legal Secretaries Court Observance Week, 
October 7-11. In light of the proliferation of commemora
tive days, weeks, and months, we have adopted a policy that 
the President will generally recognize only those commemor
ative periods approved by Congress -- there are more than 
enough of those already. The requested message should 
therefore not be sent. In addition, as you note, we already 
send an annual message to this group. 

Thank you for raising this question with us. 

--
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THE WHITE HOUSE 

WASHIN G TON 

October 7, 1985 

MEMORANDUM FOR CLAUDIA KORTE 
PRESIDENTIAL MESSAGES 

FROM: JOHN G. ROBERT~ 
ASSOCIATE COUN~~~':i,nE PRESIDENT 

SUBJECT: KPRC-TV/Houston Job Fair 

We have reviewed the question of Presidential messages for 
media organizations and have decided that, as a general 
matter, such messages may be sent, consistent with the usual 
guidelines and policies with respect to Presidential messages. 
To avoid some of the potential problems we discussed, the 
messages should be carefully drafted to focus on the 
particular private sector initiative in question, rather 
than the station's general record of public service. 

If you have any questions on particular messages, please do 
not hesitate to run them by us. Thank you for raising this 
question with this office. 

-
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TO: 

RE: 

THE WHITE HOUSE 

WASHINGTON 

October 5, 1985 

JOHN ROBERTS 
Counsel's Office 

KPRC-TV /Houston Job Fair 

(OCTOBER · 8) 

We just got this from Media Relations. They 
turned down the interview and taped message and 
sent to me for a written message. 

You may recall that I sent you an earlier request 
on a public service project of a radio station and 
asked for advice on these in general. 

This one doesn't give us much time, but I wanted 
your guidance. 

Thank you. 

CLAUDIA KORTE 
Presidential Messages 
18-0EOB/Ext. 2941 

-



KPR !:' i", CHANt..;C. 1VVC1t.Lt'\'!!;.;•J• .. _: J'/:·,, 

AN rrn~,,.qtLlt-~ 

September 24, 1985 

Ms. Sue Mathis 
Office Media Relations 
The White House 
Washington, DC 20500 

Dear Sue: 

cc.,;:, '.:.- ~1-:: 8:J' ::_ __ 
rl OUS TS:~ TEXA~ ~7:: ... ~ 4~. 

Kathy O'Connor of your office suggested I put my request down 
in writing. KPRC-TV is sponsoring the city's first ever Job 
Fair on Tuesday, October 8, 1985. 

We estimate the Fall Job Fair could attract as many as 20,000 
people to our station. While other Job Fairs were held 2 or 
3 years ago at the height of our national unemployment problem, 
we elected not to get involved at that time. However, Houston 
has not bounced back as well as many other parts of the country 
and we think this effort wil.l provide a valuable service to those 
seeking employment. 

I would like to request a live interview with President Reagan 
during the Fair. Our air times are· 6:30am, 9-lOam, 12n-lpm, 
4-Spm or in our newscasts at 5 and 6pm (CST). If a live 
interview is not possible, we would appreciate a taped interview 
with President Regan. 

As you may know, we are one of the partners . in Conus Communications 
and would work with them for the live interview. If a taped 
interview is the only time available to us, I would like to have 
our anchorman conduct the interview in Washington. For your 
information, I am making the same request of Vice-President 
George Bush, hoping that either Bush or Reagan might be available 
to us in a live interview during different times during the day. 
We would only be looking for a very short interview. 

is possible. I'm sure we will be talking in the next 

News Director 

BG/ls 

cc: Kathy O'Connor 

--



STRAIGHT WIRE 

~:r. Bill Goodman 
New Director 
KPRC-TV 
8181 Southwest Freeway 
Houston, Texas 77074. 

OCTOBER 7, 1985 

I appreciate this opportunity to extend warm greetings 

to all those participating in KPRC-TV's Job Fair. It is, of 

course, a buoyant private sector, spurred by sound government 

policies, that has enabled our economy to reach the highest 

level of employment in our · history. But none of us can 

rest while qualified people a.l"lywhere who want to work 

cannot find employment. 

Your bold private initiative will make an important 

contribution to the health and vitality of our economy. You 

give us an inspiring demonstration of what can be accomplished 

when we Americans put our minds and hearts behind a 

common goal. 

I applaud all that you are doing to help others to find 

employment, and I wish · you great success in this worthwhile 

project. God bless you. 

RONALD REAGAN 

RR:PN:AVH:ck6 G? 
cc: K. Osborne/J ober / S. l\Iathis/P. Nicolaides/ C. Korte/ CF 
EVENT: OCT. 8 
10 /07 kprc job fair 
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HIT HOUSE · 7?JVtJt3b 
r- 0 . O\JTOOlNG 

H ,NT'ER~ L 

C INCOMING 

CORRESPO DENCE TRA9KfflG WORKSHEET 
. . 

te CorresPond nee J I _ 
Rec tved(YY/MM/00) - --'~--'----

Name of rrespon nt,_~ _{!lJJ.».,c,,:::~--tfil~--· ,.,1 :_,_..µfov:~J:..L--'------
. 

C MIM II eport UserCod (A) ____ (B) ___ _ (C) __ _ 

Subject: ~ j--µv ! )JJvUliJr»~ ,1(lV..A •• A.fl4'<--
- ~AJvt-rv . ~ t1JY,.AI'~ cU-.-t-~-~ 

~ • 

ROUTE TO: 

(S:atl Name) 

---·----

-- . --~ ~ (, __ ,_I t?_i _ __ - --- - - ----

- - - · ·-· ----- ----- - --

- - - --- ·---

ACTtoN 

Action 
· Code 

Tra::king 
:>ate 
iMMfOD 

ORIGINATOR Y ~ I l_f_J_ , .,,/ 

ef&rral Note· 

k -'-
qefen a' Note: 

I I 

Reterral Note: 

I 

Referral Note: 

DtSPOSITION 

Type 
of 

Response Code 

Completion 
Date 

Y'"t.4Mf0D 

I I - -· - ·-----•--

I 

J 

Referral Note: ----------------- ---- - --

ACTION CODES: 

A Appropriate Action 
C • Comment/Recommendation 
D • Draft Response 
F . Fumisn Fact Sheet 

to bf, used as Enclosure 

I • Into Copy Onl)'INO Action Necessary 
R. f>irec1 Reply w/Copy 
S • For Signature 
X . lllterim Reply 

OISPOSITIOJif CODES: 

A • A11swered 
B · Non-Special ~terral 

FOi'- OUTGOINC, COR~ESPONDENCE 

Type of Response lnit1alt c,f Signer 
Code "A' 

Completion-oate , Date o! 0111goino 

- - - - - - ----- - - --- - - - - ----- ·----

Keep thi s wo·r.shep: attached to the origha! incoming letter. 
Senc all routing updates to Centra: R~•s-,ence ( oom 75, OEOB). 
e •wa,s reti..:r. ~ ..>mple\ed corresp;:, , .. ~- 'Ke record to entral f il e s. 
Refer IJL,e:, t ic,~s ~bout the cc:resp.) ::: 2n :.r: 1,:,;k ;~,g s~ stem c _.entral Reference, ext. 2590. 

5181 
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THE WHITE HOUSE 

WASH INGTO"-

October 17, 1985 

MEMORANDUM FOR DAVID L. CHEW 
STAFF SECRETARY ,·;- ~ 

FROM: JOHN G . ROBERTS-.._,,~::>,_ 
ASSOCIATE COUNSEL TO THE PRESIDENT 

SUBJECT: Presidential Letter of Endorsement 
for the American Water Works Association 

You have asked for our views on a proposed letter from the 
President, endorsing an industry-wide subscription program 
to fund research for the drinking water industry. I must 
counsel against sending the letter. 

It is the stated intent of those requesting the letter to 
use it to help convince city councils, water boards, and 
public utilities commissions to grant the approvals neces
sary to permit water utilities to participate in the sub
scription program. The responsibilities of those various 
local government institutions are governed by state and 
local law, and the President should not be put in the 
position of influencing such local regulatory decisions. 
As those requesting the letter also make clear, implicit in 
support for the program is support for the proposition that 
the costs of participation should be included in the consumer 
water rate base. Here again, that is a decision for local 
regulatory bodies, and not one on which the President should 
express a view. 

In addition, the requested support of the President may be 
used to convince local water utilities to participate in the 
voluntary subscription program. Even in a generally non
competitive industry, however, it is not clear that parti
cipation in such an industry-wide research program is in the 
best interests of every particular utility or its consumers. 
Large utilities may be better advised to conduct their own 
programs, with the possibility of patenting successes and 
reaping profits (or reducing their own consumers' rates) by 
marketing them. Smaller utilities may be better advised to 
"free load" on advances funded by others. In any event, the 
commercial decision of whether to participate on a subscription 
basis in such an industry-wide program should be left to 
those responsible for directing each utility's affairs, free 
of Presidential pressure. 



- 2 -

On balance, this does not strike me as a "private sector 
initiative" at all, but a common commercial decision over 
how to fund research. Certainly the public benefits from 
research, but, as the inclusion of subscription costs in the 
rate base demonstrates, the public pays for it as well. 
This is not a case of an industry donating services or funds 
for a charitable purpose, and does not warrant special 
Presidential support or commendation. 
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Keep this or"kshe.el atta1:bed to he,.ori.9lna1 ,; 1n$J 1etler~ 
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Document No. ---------

WHITE HOUSE STAFFING MEMORANDUM 

-
DATE: 10/16/85 ACTION/CONCURRENCE/COMMENT DUE BY: 4 : 0 0 p. m. tomorrow 

SUBJECT: Presidential Letter of Endorsement for the American Water Works 
Association 

ACTION FYI ACTION FYI 

VICE PRESIDENT • • LACY • • 
REGAN • tY McFARLANE • • 
MILLER • • OGLESBY Vo 
BUCHANAN ..rz • RYAN D • 
CHAVEZ • D SPEAKES D • 
CHEW OP ~ SPRINKEL D • 
DANIELS ~ D SVAHN D • 
Fl ELDIN(.,, • THOMAS • • 
FRIEDERSDORF V • TUTTLE D • 
HENKEL • • HIGGINS • w 
HICKEY • • • • 
HICKS • • • • 
KINGON • • • • 

REMARKS: Please give your recommendations to my office by 4:00 p.m. 
tomorrow. Thanks. 

RESPONSE: 

David L. Chew 
Staff Secretary 

r--t. ... ft-. 

l 
j 
I 



DRAFT 

Dear Mr. Mill er: 

The initiative of water industry leaders in organizing a voluntary program 

of coo~erative research is certainly to be c00111ended. A safe and reliable 

supply of high quality drinking water is truly _essential to the welfare of 

the nation and its people. In view of the many problems confronting local 

water suppliers, it makes -good sense for communities large and

small to join in a common effort to extend the scientific and technological 

frontiers of your field of public service. The fact that you have chosen 

to solve your own problems and to generate your own funding without 

reliance on the federal government exemplifies the ffnerican system at its 

finest. 

I earnestly hope that city councils, water boards, and other authorities 

will approve the participation of their local water utility in this 

national research effort. Sharing the cost goes hand-in-hand with sharing 

the benefits of any enterprise; in this case, the cost to the constJTier 

promises to be quite low _and the benefits promise to be far-reaching. 

Please convey my best wishes and convnendations to the organizations 

involved: the ,American Water Works Association Research Foundation, the 

American Water Works Association and its Water Utility Council, the 

National Association of Water Companies and the Association of Metropolitan 

Water Agencies. 

Thank you for calling this venture to my attention. Your subscription 

program for funding water research embodies much that this Administration 

stands for, so I am pleased to offer you my encouragement and support. 

Cordi a 11 y yours, 

President of the United States 



Te ,., , 11 $-889: AV.'Vv A. DVR 

Cac 1~ W"-:ERJN;: .:: 

A. WW A Resea rch Founoc : ,:-r 656:: Wes: Ou ,nc-,, A ver,0E D:: · .e:· CO 60235 303 794-7711 

July 25, 1985 

Ms. Judy Butler 
Office of Private Sector Initiatives 
The White House 
Washington, DC 20500 

Dear Judy: 

This is just a note to send you a summary description of 
our research subscription program. Its brevity may 
encourage potential readers, as compared to the longer 
internal doc1JT1ent I sent you last week. 

l look forward to seeing you nex~ week. Best regards. 

JBM :csa 

enclosure 

- - ·--- . •: •.,,1,-..~-- . t.' __ : : 
. ~---- ~ - . .... ,. i:-..:.....,_ :- ~c _:. 

Sincerely yours, 

~ 
ohn B. Mannion 

Deputy Executive Director 

\ · . 



lntroduct ion 

SlNIARY 
RESEARCH SUBSCRIPTION PROGRAM 

FOR 
WATER UTILITIES IN THE U.S. MD CANADA 

The objective of this subscription drive is the establistment of long~range 
funding in support of a major industry research program, to ensure that 
water science and technology keep abreast of state-of-the-art advances in 
other fields, thus providing the public with drinking water of the highest 
possible quality at the lowest possible cost. 

During the past year, the Boards of the ~rican Water Worts Association 
Research Foundation (AWARF), the Allerican water works Association (AWA) 
and its water Utility Council, the National Association of water CGllpan1es 
(IWIC), and the Association of Metropolitan water Agencies (MWA) have 
fanned a coalition ccmnitted to this goal. Briefly stated, the water util
ities of the U.S. and Canada are requested to subscribe to a centralized, 
cooperative research program to be managed by the AWWA Research Foundation. 
Each utility's subscription payment will pe based on the vol1111e of water 
sold. The focus of this effort is practical, applied research aimed at the 
ccmnon problems and needs of local water utilities. , 

Precedents for this approach have proven it to be sound and successful, as 
in such examples as the Electric Power Research Institute, the Gas Research 
Institute, water research centers in various countries abroad, and nt111erous 
U.S. canmodities such as cotton, eggs, wheat, and dairy products. The 
appeal of a voluntary subscription program is that it provides an equitable 
way to fund a research effort of sufficient size and scope to generate 
benefits for all, while imposing only a negligible cost on the const111er. 

This st111111ary outlines the principal features of the proposal and the 
reasoning behind it. 

How the Subscription Progr• Will Work 

• Starting with the largest and working down toward all but the small
est utilities, AWWARF will seek voluntary local subscriptions at a 
rate to be determined annually, e.g., $0.001 (or less) per thousand 
gallons of water sold. 

• Pres1J11ably, this cost will be approved for inclusion in the con
sumer1s water rate. The National A:sociation of Regulatory Utility 
Co111T1issioners is ready to support this concept for the private and 
investor-owned c011111unity of water systems. Similar support is being 
developed from national organizations representing the municipal 
sector. 



raise one million dollars beyond the Foundation's matching million, thus 
lifting the industry's program to the three million dollar level.. It is 
expected that the larger water utilities will contribute two million 
dollars for FY1987, thus replacing the federal funds and maintaining the 
three m·; 11 ion do 11 ar research effort. 

This interim action will demonstrate to the entire industry, the Congress, 
EPA and the public that the leading water organizations are indeed serious 
about expanding their research program, while providing the time needed to 
work toward putting the subscription program in place in 1988. 

The target for 1988 is to have at least 200 of the largest utilities sub
scribing to research. plus those smaller utilities that wish to join at the 
outset. (During this period, small er menbers of AWWARF would continue -
paying according to the present dues schedule) . The 1990 target is to have 
all 1111ter utilities in the U.S. and Canada with 110re than 5000 service 
connections participating in the progr•. with a • ini• 1111 budget goal of $10 
• 111ion. 

Potential Revenues and Cons1111er l• pact 

Potential revenues have been calculated, drawing only on data about AWWA 
utility membership. It is noteworthy--and reassuring--that an assessment 
of two-tenths of one penny per 1000 gallons would generate more than $12 
million for research, from only 215 AWWA members having 25,000 or more 
service connections. At one-tenth of a cent, more than $6 million would be 
forthcoming. Using rough estimates of the total number of utilities of the 
targeted sizes, it is obvious that the desired income can be achieved at 
very low assessment rates. The resulting impact on the const.111er would be 
negligible, less than a penny per month. 

Benefits 

Without research there has never been, nor can there ever be, any progress 
in any industry. 

It is, of course, impossible tc predict specific cost benefits to any giver. 
member utility in any given time frame. The experience of comparable 
research programs, however, demonstrates that while no utility benefits 
from all projects, all utilities wil l benefit from some projects. Some 
projects, as has already been establi shed, wil l produce local benefits (by 
way of reduced costs, more efficient methods ) , the value of which may wel l 
exceed the amount contributed to research. Some indication of individual 
benefits could be extrapo l ated from the Research Foundation's long-range 
research plan. 

In addition, those utilities that join with AWWARF in actually conducting 
research can gain substantially while working toward solutions to local 
problems--for they may get back some, all, or more than their annual dues. 
The fields of water science and technology will benefit, for AWWARF will 
continue its practice of working through utilities, universities, engineer
ing finns and other institutions, and consortia of these entities. The 

-3-



A more detailed presentation of the subscrfption program is available upon 
request. Questions, c00111ents and indications of interest should be 
addressed to: 

James F. Manwaring, P.E. 
Executive Director 

AWWA Research Foundation 
6666 West Quincy Avenue 

Denver, CO 80235 
Tel ephone: (303) 794-7711 

-5-
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·July 22, 1985 

The President of the United States 
The White House 
Washington, D.C. 20500 

Dear Mr. President: 

.. .. : • .! :. :- : ::, :.... ·:. : . :.. 

-,,... - - - . . 
V\. . ...: C' ,_. _ ·: 

I am writing to ask your assistance in an historic development in the 
American water utility industry. My request is made in behalf of a 
coalition of organizations whose members deliver about ninety percent of 
the nation's drinking water. 

Our coalition consists of the American Water Works Association (AWWA) and 
its Water Utility Council , the National Association of Water Companies (the 
investor-owned systems). the Association of Metropolitan Water Agencies, 

1 and the Trustees of the AWWA Research Poundation. Together we are working 
toward the establishment of a major water industry research _program to be 
funded by local water utilities on a subscription basis, according to a 
rate schedule tied to water production. We plan to launch the program next 
year and have it operational in 1988. What we are seeking at this point is 
the understanding and endorsement of appropriate bodies, public interest 
groups and special purpose organizations. Such support will be most help- ✓ 
ful when city councils, water boards, public utilities commissions and 
similar authorities consider granting the necessary approvals. We are 
requesting a Concurrent _Resolution by the Congress and resolutions by the 
National League of Cities, the League of Women Voters, and other groups. 

No endorsement, however, would mean as much to our constituents as a letter 
from you, Sir. expressing your encouragement to the industry in this 
effort. We believe that our voluntary research subscription program merits 
Presidential support because it is so clearly in the public interest and in 
the national interest. The public interest is served because research is 
the key to ensuring high-quality, safe drinking water at the lowest 
possible cost. The national interest is served because the cost of 
research will be borne by the industry and consumer beneficiaries, who will 
no longer need to depend on the federal government for such needs. 

Information on our subscription program and other background materials are 
being provided to your Office of Private Sector Initiatives. Let me 
highlight just two factors of significance. First, precedents abound for 

... ; . . ~- -



The President of the United States 
July 22. 1985 
Page Two 

the concept of self-supported industry research: witness the example of 
the gas and electric utilities. numerous commodities such as cotton and 
eggs. and the various utility-supported water research centers abroad. It 
is indeed time for the water industry in this country to exercise the same 
sort of initiative and responsibility in regard to the nation's drinking 
water. Second. although our proposed funding structure can generate
millions of dollars for research. it can do so without burdening the 
consumer. The subscription rate has not yet been set but it is likely to 
mean an increase in the average household water bill of perhaps a nickel_a 
year. certainly not as much as a dime -- a virtually negligible impact. 

Given public concerns about hazardous wastes. contaminants in drinking 
water. aging infrastructure. drought. rising costs. and so on. it seems to 
us that a national program of practical research, industry-funded and 
industry-directed, is a timely--even urgent--venture that deserves public 
support. We hope that you will · help- us win that aup.l>O'~Jib....l.weaiden -ti,. 
expressing your own in a message of,11pproval. 

In behalf of the AWWA Research Foundation and our collaborating organiza
tions. I thank you for any consideration you may give our r:equest. 

KJM:kp 

~~Jjly y~Rt,-
Kennet J. Miller 
Chairmait-
Board of Trustees 
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THE WHI T E HOUSE 

WASH I NGTOI\ 

FROM : John G. Roberts, Jr. 
Associate Counsel / 

to the President 
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TO: 

RE: 

\\ . HITf HOl SE 

October 22, 1985 

JOHK ROBERTS 
Counsel's Office 

//.'J[) AA1 

[tfubv; 2 3 

o~~// ;,,.JI u1,t ·-_;5 
Container Corp. of Ame1icat'.) / "L.uf.' 1 
-( O_C_T_O_B-ER ___ 2_3-=-) ____ ,_j-fY.At,I') D.j 

pr /' F-TZft-! U/J/J,4 -ft 
?/h~--C¼dr 

I would appreciate your guidan ce on the attached 
request from Political Affairs . 

In addition, Political Affairs would like to have 
this early tomorrow to present to the head of the 
company at a noon WH briefing PolHical Affairs 
had arranged for company executives . e I z µVVJ.J ,~!z . .3 

What do you think? Thank you. 

v~~ 
CLAUDIA KORTE 
Presidential Messages 
18-0EOB /Ext. 2941 

... - .. - . . 

,.,. 
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October 21, 1985 

MEMORANDUM 

TO: Ka ren 

~f\ 

Patterson 1-1/ 
FROM: Ladonn a Y . Lee 1 

~ .-
,._ l -

RE : Contai ner Corporation Message 

The enclosed draft Presidential message is requested for 
p rese ntation at 2 5 : 00 p.m . ceremony Wednesday October 23, 1985 
at t he Mus eurr. o: American Ar-t o n the occasion -of Centa ine r' s gift 
o f t he ir c orDo rate art c o l l ection to the Smithsonian . 

If i t is pc s si b le to get a Presidential message pl e ase call 
me a t 546-9 71S and I wi ll ma ke a r rangeme nts to pick it u p . 

Th a nks . 

,, -._, 

Fdd 1c ;1 l :1 h e . Jr t- :\-',oc1.1tcs Inc.. 22( : E,·L ~t rcet. '\ E .. Suite 280. \\'ac-hin~ton DC 2000 2 
t202 ; S• t, '.Fl5 
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SllGGESTED DRAF'':" 
FOF PRESIDENTIAL MESSAGE 

OCTOBLP- 23 , 1985 
S : 00 P .~. 

Octo:::>er 23, 198: 

Presid&n:, Chie: ExecutlVE 0:fice:
Containe:- Corooratior. o: .Z...me:ricc 
OnE F1:-st Kationa: P:aza 
S Str. fj o:):-

606C: 

Dea!" r-·.:- . Coone:- : 

I: 2.s rnv nleasurE ~c ac~nowledoe Container Coroo:- a t1on o: 
.~er:ica 1 s donation of ire comnlete coroorate advertis1nc c::r:. 
co]lf-ctior, to the KationaJ ,..~useurr. o: Ame:-icc., Smithson:.. c.:-. 
Instit.u:}or.. Thi~ hod\· o: wor}· is recoonl-zec in. bot:r thE ar: anc 
co:·no:.--a te wo r ld ~ fo:- 1:~ os:::i.o:-; excellence an.: inncn:2:t. 10 :-. • .;;,12 
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October !!, -1985 . 

1 a~ plensed to · c-o.:::-.~atulstc the Co:'!tcibor 
Corporn.tic,n or Ar:,erfca for cor.~ting their 
, cor~rks.bic cciloction or ~d\'fl'tisinf." lirt to 
the: so;thso:-iian !nstHutbn. "" 

~ . . ~' -
- . . :,·--

":'h·c \'..'or1:s in thi,;' collaction nro a :'fLS cL--~,-~i: ir
ch!!;>tc~ or Ancricana; t;any ia-e ncted fo'!" t?1r-ir 
ori~r. rill t-; a;;d exc-clfoncc of design . Because 
o! your generosity, ~Hlions or V-o&.Sitors to the _ 
Sz::::;itllsor...ian _will n o~ be llblc to enjoy them. 

On nt:~iaJ( cir the Amoric~~ people, I th~nk vou 
for your gc:1erosit_r- trnd p&tron~ge of tho erts. :-

SENT TO: 

Call J: &ren Patterson when ready _ 
X 2587 

RI:. : ST: PN: A VP.: reno Pi'.i3 5 
cc: E. Osborne/ C. l~orte/ S. Tho• pson/CF 
EVE.NT: October 23 
10/22 Container Corporation 
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\ THE WHIT E HOUS E 

WAS H I N GT O. N 

Oc tober 30, 1985 

MEMORANDUM FOR FRED F. FIELDING 

ROBERT~ FROM: 

SUBJECT: 

JOHN G. 

Presidential Message Request from Pen James 
Congratulating Pan Am on the 50th Anniversary 
of the China Clipper 

November 22, 1985, will mark the fiftieth anniversary of the 
historic first flight of Pan Am's China Clipper from San 
Francisco to Honolulu, Midway, Wake, Guam, and Manila. The 
flight, which initiated commercial air service across the 
Pacific (it was, like all of Pan Am's groundbreaking inter
national aviation flights, a mail run for the U.S. Government), 
will be re-enacted by Pan Am, using~ modern 747. Tickets 
will be sold for the special anniversary fllght. Pen James 
has asked for a congratulatory message from the President, 
noting that President Roosevelt sent a message to launch the 
first flight fifty years ago. 

Of course, we have a firm policy against Presidential 
messages for commercial anniversaries. As you know, we have 
insisted upon adherence to this policy in the case of other 
golden anniversaries, and even in the case of centenaries 
and beyond. The fact that Pan Am is selling tickets for the 
special anniversary flight is another reason the President 
should not send a message. A third reason -- if one is 
needed -- is the pending controversy over Pan Am's proposed 
sale of most of its Pacific routes to another carrier. 
Competitors argue that those routes are not an asset that 
Pan Am can sell, but must be re-awarded by the Department of 
Transportation (successor to the Civil Aeronautics Board) in 
a proceeding open to all. Any comments by the President 
concerning Pan Am's historic role in opening up the Pacific 
to commercial aviation could conceivably be seen as inter
fering with the resolution of this issue. 

On the other hand, the first flight of the China Clipper was 
not simply a purely commercial event but also an historic 
one with dramatic ramifications for the United States. This 
aspect of the event is well-documented in the contemporary 
accounts included by Pen James as an attachment. (If you 
have any interest in the history of the period or of aviation, 
you will want to peruse these attachments.) Largely through 
the skills of Pan ,Am founder Jµan Tripfe's young New York 
lawyer, Henry J. Friendly, Pan Am acquired monopolies on 
transporting both U.S. and foreign mail, and exclusive 
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routes and landing rights in foreign countr.i:-e·s. T~e suc
cesses of Pan · Am in opening new countries to commercial air 
travel were viewed at the time as matters of national pride. 
A good analogy may be the driving of the golden spike in 
Utah, joining the Union Pacific and the Central Pacific in 
the first transcontinental railroad. A commercial event, to 
be sure, but one we would probably approve the President 
commemorating. Finally, this is not the typical commercial 
anniversary -- it is not the fiftieth anniversary of Pan 
Am's founding. 

A close call, but on balance I think we should decline. The 
key problem for me is that while this is a very historic 
commercial anniversary, the commemoration is being sponsored 
by the commercial entity. Indeed, Pan Am is selling tickets 
for the anniversary flight. In addition, a "historic" 
anniversary exception to the commercial anniversary prohi
bition might soon swallow the prohibition, as almost any 
significant commercial anniversary can be portrayed as an 
historic event. 

I am sufficiently uncertain of this case to- present alternative 
drafts for your review. Sign whichever reads better. 



THE WHITE HOUSE 

WASH I NGTOI\. 

November 1, 1985 

MEMORANDUM FOR ANNE HIGGINS 

FROM: 

SUBJECT: 

SPECIAL ASSISTANT TO THE PRESIDENT 
DIRECTOR OF CORRESPONDENCE 

FRED F. FIELDING Orig. signed by F]'F 
COUNSEL TO THE PRESIDENT 

Presidential Message Request from Pen James 
Congratulating Pan Arn on the 50th Anniversary 
of the China ~lipper 

You have asked for my views on a request for a Presidential 
message commemorating the fiftieth anniversary of the first 
flight of Pan Am's China Clipper, which opened the Pacific 
to commercial aviation. 

The anniversary is not only a commercially significant one 
for Pan Am, but an historically significant one for the 
Nation as well. Nonetheless, Pan Am is sponsoring the 
commemoration to promote its commercial activities. Indeed, 
Pan Am is selling tickets for a special anniversary flight. 

Furthermore, and more importantly, Pan Am is currently 
involved in a very sensitive proceeding, seeking to sell off 
most of its Pacific routes. Since this matter may be 
presented to the President for decision, I think he should 
avoid saying anything about Pan Am, particularly about Pan 
Am in the Pacific. 

Thus, I think this request should be declined. 

FFF:JGR:aea 11/1/85 
cc: FFFielding 

JGRoberts 
Subj 
Chron 



THE WHITE HOUSE 

WASH I NGTOt,. 

November 1, 1985 

MEMORANDUM FOR ANNE HIGGINS 

FROM: 

SUBJECT: 

SPECIAL ASSISTANT TO THE PRESIDENT 
DIRECTOR OF CORRESPONDENCE 

FRED F. FIELDING 
COUNSEL TO THE PRESIDENT 

Presidential Message Request from Pen James 
Congratulating Pan Am on the 50th Anniversary 
of the China Clipper 

You have asked for my views on a request for a Presidential 
message commemorating the fiftieth anniversary of the first 
flight of Pan Am's China Clipper, which opened the Pacific 
to commercial aviation. 

The anniversary is not only a commercially significant one 
for Pan Am, but an historically significant one for the 
Nation as well. Nonetheless, Pan Am is sponsoring the 
commemoration to promote its commercial activities. Indeed, 
Pan Am is selling tickets for a special anniversary flight. 

Furthermore, and more importantly, Pan Am is currently 
involved in a very sensitive proceeding, seeking to sell off 
most of its Pacific routes. Since this matter may be 
presented to the President for decision, I think he should 
avoid saying anything about Pan Am, particularly about Pan 
Am in the Pacific. 

Thus, I think this request should be -declined. 

FFF:JGR:aea 11/1/85 
cc: FFFielding 

JGRoberts 
Subj 
Chron 



THE WHITE HOUSE 

WASHINGTON . 

Octo ber 30, 1985 

MEMORANDUM FOR ANNE HIGGINS 

FROM: 

SUBJECT: 

SPECIAL ASSISTANT TO THE PRESIDENT 
DIRECTOR OF CORRESPONDENCE 

FRED F. FIELDING 
COUNSEL TO THE PRESIDENT 

Presidential Message Request from Pen James 
Congratulating Pan Arn on the 50th Anniversary 
of the China Clipper 

You have asked for my views on a request for a Presidential 
message commemorating the fiftieth anniversary of the first 
flight of Pan Am's China Clipper, which opened the Pacific 
to commercial aviation. I have no objection to the President 
sending such a message. 

As you know, we adhere f i rmly to the policy of not sendi ng 
Presidential messages for commercia l anniversaries. This, 
however, is not a request for a message on the fiftieth 
anniversary of Pan Am's founding, but rather for a message 
commemorating an historic event with ramifications far 
beyond the particular company involved. The opening of the 
Pacific to commercial aviation, like the driving of the 
golden spike to create the first transcontinental railroad, 
can properly be viewed less as a commercial anniversary and 
more as a national milestone, suitable for Presidential 
commemoration. 

Having said this, I am concerned that Pan Arn is selling 
tickets for the anniversary flight, and could not approve 
any message if it were to be used in promoting Pan Am's 
commercial activities. Pen James's letter to Chris Hicks 
requesting the message contains a guarantee that the message 
will not be used in any commercial promotion whatsoever, and 
my approval is conditioned on strict observance of this 
commitment. 

Finally, the text proposed by Pan Arn is unacceptable. The 
P..resident's message should not so much praise Pan Am as 
focus on the historic significance of the opening of the 
Pacific to commercial aviation. This office should review 
whatever alternative draft your office develops. 

FFF:JGR:aea · 10/30/85 
-· cc: FFF ie lding 
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THE WHITE HOUSE 

WASH I NGT9'"-

October 30, 1985 

MEMORANDUM FOR ANNE HIGGINS 

FROM: 

SPECIAL ASSISTANT TO THE PRESIDENT 
DIRECTOR OF CORRESPONDENCE 

FRED F. FIELDING 
COUNSEL TO THE PRESIDENT 

SUBJECT: Presidential Message Request from Pen James 
Congratulating Pan Am on the 50th Anniversary 
of the China Clipper 

You have asked for my views on a request for a Presidential 
message commemorating the fiftieth anniversary of the first 
flight of Pan Am's China Clipper, which opened the Pacific 
to commercial aviation. Pursuant to our general policy of 
not providing Presidential messages for commercial anniver
saries, the request should be declined. 

It is true that the anniversary is not only a commercially 
significant one for Pan Am, but an historically significant 
one for the Nation as well. Nonetheless, Pan Am is sponsoring 
the commemoration to promote its commercial activities. 
Indeed, Pan Am is selling tickets for a special anniversary 
flight. Furthermore, Pan Am is currently involved in a very 
sensitive proceeding, seeking to sell off most of its 
Pacific routes. Since this matter may be presented to the 
President for decision, l think he should avoid saying 
anything about Pan Am, particularly about Pan Am in the 
Pacific. 

FFF:JGR:aea 10/30/85 
cc: FFFielding 

JG Roberts 
Subj 
Chron 
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THE WHITE HOUSE 

WASHINGTON 

10/25/85 

TO: ANNE hIGGINS 

FROM, CHRISTOPHER HICK~ 

Attached is a Pr~sident_ial :1essage 
request from Pen James. 

Please make sure that Fred Fielding 
approves. Keep me posted. 

Thanks. / 

cc: Fred Fielding 

Attachment 

' -- ' \. 



PENDLETON JAMES AND ASSOCIATES, INC. 

tS85 OCi 25 . rn \\: \ 6 
E. PENDLETON JAMES 

OiAWlAN 

October 23, 1985 

The Honorable Christopher Hicks 
Assistant to the President 
The White House 
Washington, D.C. 20500 

Dear Chris: 

sum 3706 

200 PilK A VENUE 

NEW YOllK. NEW YORK 10166 

(212) ))7-1)99 

As a follow up to our conversation today, enclosed is the packet 
of material concerning the proposed congratulatory letter to Pan 
Am. We have included some background material on the inaugural 
flight at which time President Roosevelt wrote a letter. Now it 
would be great it we could have President Reagan congratulate 
them on their 50th anniversary. 

I have talked with the officers of Pan Am and they have assured 
me that this letter will not be used in any commercial promotion 
whatsoever. They will be glad to send you a statement to that 
effect if you feel it is necessary. 

Thank you for taking care of this and please keep me posted. 

With best personal regards, 

(~ ~---\ ~ 
E. Pendleton James 

EPJ: jd 
Enclosure 

. .... 



Mr. C. Edward Acker 
Chairman 
Pan American World Airways 
200 Park Avenue 
New York, NY 10166 

Dear y.'A~: £,f, : 

N~vember 22, 1985 

Congratulations to you and to all of the men and women of 
Pan American World Airways on the 50th anniversary of the 
flight of the fable<l China Clipper. 

Today, men have walked on the moon, space shuttle trips 
are commonplace, and the Pacific is flown daily by airliries of 
many nations. Yet only fifty years ago, no ~irline of any 
nation had ever crossed the Pacific. It was Pan Am, the 
original American flag carrier, who developed a fleet of 
aircraft capable of conquering that o~ean. It was Pan Am who 
set up a network of communications stations; built hotels, 
surveyed routes and then trained people to fly those routes, 
which later became the cornerstone of aviation achievement. 

As you prepare to depart San Francisco International 
Airport on the reenactment of that historic flight today, I 
would like to pay tribute to the pioneering spirit of Pan Arn 
and its people who opened the vast expanse of the Pacific Ocean 
to commercial aviation. Pan Am's development of the Pacific is 
truly one of the most significant contributions ever made to 
world commerce and international understanding. Indeed, for 
fifty years and more, Pan Am has served as an Ambassador from 
America not only in the Pacific, but also to the rest of the 
world. 

It is a proud moment that you will soon relive. As the 
China Clipper II passes over the Golden Gate, as did the 
orlginal China Clipper in 1935, it will remind us of just how 
much we have accomplished in our past and how much more we can 
accomplish in our future. 

Godspeed! 



Contact: 

Telephone: 

James A. Arey 
(2 1 2) 880 -1 9 59 

PAN AM TO MARK 50TH ANNIVERSARY OF SERVICE TO PACIFIC 

WITH REENACTMENT FLIGHT OF FAMED CHINA CLIPPER 

The China Clipper flies again! 

Pan American World Airways will celebrate 50 years of service 

across the Pacific on November 22 by staging a nostalgic reenactment 

of the fabled China Clipper's pioneering air journey between San 

Francisco and Manila. 

The anniversary flight will be on a Boeing 747 Jet Clipper, 

aptly named "China Clipper II" in honor of the historic Martin 130 

flying boat that inaugurated commercial air service across the vast 

Pacific Ocean on Nov. 22, 1935. 

A limited number of seats will be available for sale to tne 

general public on a first-come, first-serve basis. The anniversary 

flight fare, which includes ground costs, excursions and hotels and 

galas in Honolulu and Manila, is $5,500.00 for First Class, 

$4,400.00 for Clipper Class and $2,900.00 for Economy Class. 

In addition, Pan Am will permit its WorldPass travelers to 

utilize their mileage awards for the trip. 

China Clipper II will fly the exact route of her namesake, 

making stops at Honolulu, Midway Island, wake Island and Guam. 

- Fiftieth anniverary passengers will be treated to the same gracious 

style of inflight service, cuisine and amenities that heralded 
-· . ... 

transpacific air s·ervice a half century · ago. Some passengers and 
• 

crew will be dressed in the period of the 1930's. 

-more-
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In an no uncing the r e enactment flight, C. Ed wara Acker, Chairman 

arid Chief Executive Officer, said, "it is not only to pay tribute to 

the men and women who personally participated in Pan Am's 

trail-blazing of a·ir routes across the Pacific, but - ai"so to take 

stock of the technology, dedication and human achievement that has 

gone into 50 years of commercial air transportation from the great 

flying boats of the Martin class to the even greater era of the 

Jumbo Jets produced by Boeing, McDonnell Douglas, Lockheed and 

Airbus Industrie." 

It is to recognize, as well, Acker said, the worla's commercial 

air transport engine manufacturing industry which has grown from the 

Pratt and Whitney WASP 3,320-horsepower prop engines that propelled 

the Martin 130 to the huge 48,000-pound thrust turbofans produced by 

Pr att and Whitney, General Electric and i611s R6yce that hurtle 

Jumbo Jets through the air at velocity nearing the speed of sound. 

The Martin 130 Clina Clipper, described by The New York Times 1n 

a Page 1 story as" ... the first of a fleet of giant airliners," 

made the debut flight from San Francisco to Manila oy way of 

Honolulu, Midway, Wake and Guam -- a flying distance of 8,210 

statute miles -- in 59 hours, 48 minutes flying time. The total 

elapsed time was 6 days, 7 hours and 46 minutes. 

The Pan Am Boeing 747, with "China Clipper II" painted on her 

nose, will cover the journey in 40 hours and 55 minutes -- including 

the overnight stop in Honolulu and brief ceremonial stops at Midway, 
-

Wake and Guam. 

China Clipper II will depart San Francisco International Airport 

at 9 a.rn. local time on November 22 and will arrive in Manila at 

5:55 p.m. local time on November 24. . ~ 

-more-
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The fare includes air transportation from San Francisco to 

Manila; return flight to San Francisco direct from Manila or via a 

stop in either Hong Kong or Tokyo; a to.ur of honolulu incluo~~g 

Pearl Harbor; hotel and gala in Honolulu; ceremoniaL . eicursions at 

Midway, Wake and Guam; hotel for two nights in Manila including a 

formal gala at the Manila International Convention Center; and an 

excursion to Corregidor. 

The Martin 130 China Clipper was the pride of the Pan Arn fleet 

on that pre-Thanksgiving week in 1935 as 20,000 spectators lined the 

shore of Alameda Bay to witness the first transpacific commercial 

flight with Pan Am Chief Pilot Capt. Edwin C. Musick at the controls 

and in command of the crew of seven veteran airmen. 

The departure of the China Clipper capped a day-long ceremony 

filled with messages from well-wishers, interviews and pnoto-taKing 

by the media, a keynote address by then Postmaster General James A. 

Farley and a special message from President franklin D. Roosevelt 

who offered" ... heartfelt congratulations from an air-minded 

sailor." 

After the speeches and the playing of the Star Spangled Banner, 

Pan Arn founder and president, Juan T. Trippe, "called the roll" by 

radio of the island stations that would receive the China Clipper: 

Honolulu ... Midway ... Wake ... Guarn .•. Manila. 

Radio operators at each station boomed back: 

"Honolulu, Ready! ... Midway, Ready! ... Wake, Ready! ... Guam, 

Ready! .•. Mani la, Ready!" 

Then, Trippe turned to China Clipper Captain Musick and 

announced: 

"You have your sailing orders. Proceed to Mani .. la!,_' 

-more-
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"Aye, aye, s i r!" was the r espon s e -- an d commercial air service 

over the transpacific began. 

The payload: 1,837 pounds of mail•contained _in 58 U.S. Mail 

bags ... total of 110,865 air mail letters; 46,561 de5tined to 

Honolulu, 19,958 destined for Guam ana 44,346 destined for Manila. 

The first passengers would have to wait until Oct. 21, 1936, to fly 

the China Clipper when passenger service was inaugurated over the 

identical route. 

Said The New York Times in describing the takeoff: 

"The mammouth flying boat went into the air with the heaviest 

payload ever to rise from an American airport ... 

" . the plane rose from the waters of Oakland Estuary with an 

ease and grace that marked the clipper ships of other days, one of 

the last of which, the Star of New Zealand, was · anchored nearby to 

bid it godspeed." 

The reenactment flight by China Clipper II will relive many 

aspects of the inaugural 50 years ago, including a radio "roll call" 

of the island stations, and a special "fly-by" over San Francisco 

Bay to salute the Golden Gate Bridge. 

Two veteran 747 pilots, Capt. Donald E. Pritchett, Pan Arn Vice 

President Flight Operations, and Capt. William G. Frisbie, Pan Arn 

Regional Chief Pilot-Pacific, will be in the pilot 1 s and co-pilot 1 s 

seats of China Clipper II when it lifts off from San Francisco 

International Airport on its historic anniversary flight. 

Pan Am is no stranger in staging special flights to demonstrate 

the superiority of U.S. air transportation or to mark a special 

observance. 
. .... 

-more-
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-Between May 1 and 3, 1976, Pan Am observed tt1e 200th birthday of 

America by flying a Boeing 747SP around the world -- New York, 

Delhi, Tokyo, New York -- covering the 23,137-mil:!. distance i.n· a 

record-setting elapsed time of 46 hours, 50 seconds. -· 

Between Oct. 28 and 30, 1977, Pan Am observed its 50th birthday 

by flying the same 747SP around the world over the North and South 

Poles in a record-setting time of 54 hours, 7 minutes and 12 

seconds. Speed and distance records certified by the Federation 

Aeronautique Internationale (FAI) for tnat flight still stand today 

and are not likely to be broken in the near future. 

On Oct. 26, 1983, Pan Am marked the 25th anniversary of the 

first Boeing 707 flight -- the flight of the Clipper America -- by 

flying a 707 sistership over the inaugural route between JFK 

International Airport in New York and LeBourget Field in Paris, and 

landing at LeBourget at the exact same time -- to the second -- as 

the debut flight a quarter-century earlier. 

All of these flights were flown with passengers on board who 

thrive in reliving -- if but for a few hours -- great moments in 

commercial aviation history. 
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