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‘i~+ion: The TV Pr¢ icer will be responsible
rzor coordinating the production and post-production of
all t Llevision commercials.

The TV Producer will report to the Ci1 aitive Consultant,


















¢-°“.ce Manager

Job Description: The Office Manager will be responsible’

for the deve ient - and amentation of all accounting,
yroll and .ing proc 2s for Campaign 80. He will

be 1er responsible for billing the Committee for

the 1cy's fe } OVE J the ~j¢ >y's budget ;

s 2rvising the accour anctions requir 1 by the

I :ral Campa: 21 Sy 11aing act of 1971 and supervising
all office service and equipment requir ents.

The Office Manager will r »rt to the Sr. Vice
President -~ Finance.






The inflationary impact on media c«

ks would re-

¢ ~re the folling expe 1iitur merely to duplicate 1976
spending levels:

NETWORK
TELEVISION

SPOT
T1] TISION

TOTAL

1976 1980
FORD CAMPA. 1 COST
$4 million $6.25 million

$4.5 million $6.15 million

0.2 Ml1iil0n 512.40 million
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WEEK

EEK

WEEK

7N

WEEK

OF:6/30/80

California-film docu tary (Convention}.
Writing brochures.

OF: 7/7/80

California-film documentary (Convention)
Completed brochures ( py)

OF: 7/14/80

Working to completion on buttons, bumper stickers,
signs, 1d posters.

OF: L/80

Developing national and regional commercial (TV).
Develop national and t >nal r¢ Lo (Comm).
Develop print ads for news} »oer.

OF: 7/28/80

Present first wa" of national ads, storyboards.
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FINANCE
JULY 1¢ )

WEEK OF: 6/30/80
Open office.
Procure equipment.
Set up accounting records.

WEEK OF: 7/7/80

WEEK OF: 7/14/80
Expand telephone equipn 1t.
v IK OF: 7/21/80
Full scale office 2t up.
(furnishings)
Complete audit ar ingements.

WEEK OF: 7/28/80

Final agreement with media =rvices regarding pay-
ment system.
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