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CAMPAIGN RESEARCH MODL" ©

FUNCTION

The major tasks of the Campaign Research Module of the Reaga for
President Committee will be to:

Supervise
Co-ordinate
Disseminate, and

Contract for all:

1. Survey Research (Issue/l mage/Coalitions)
2. Media Research (Message/Mediums/Monitoring)
3. Simulation (Voter and Issue Targeting)
Demographic Research (Census and ot - Secondary Data)
5. Geographic Targeting (State, Congressional District, County and Precinct)
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CAMPAIGN RESEARCH MO JLE

TOOLS

National Baseline
National Panels
Primary State Studies

a. Minimum cross-over

b.  Maximum cross-over potential

Voter Aspiration and Value Study

Simulation
Targeting

a C.D.

b.  County

c. PIPS

d. GIPS

} it

Electronic Clipping Service

Direct Mail Research
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ncSEARC  DESIGN + R NV HAMPSHIRE POLLING

RFP MARCH 1979

New Hamns  re

March  September* Nov.-Dec.  January  Tracking

March 400 200 100

September 200 1)

Nov. - Dec. : ) 150

January 150

Tracking 1,500+

Post announcement

** Tracking Module: 150 interviews each day for the last 10 days
of the campaign



NEW HAMPSHIRE PRIMARY - THE BANDWAGON EFFECT

FLORIDA
2/14176 212576

Ronald Reagan 40 16

} 46 b
Lean Ronald Reagan 6 11
Hard Undecided 6 23
Lean Gerald Ford 6 15

} 49 } 40
Gerald Ford 43 35
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Overview of
Research Tasks for the
RFP - Mar. 79

Phase 1 Phase 11 Phase III Phase IV Phase V
Mar-Sent  Sept-April April-July July-Sept Sept-M--

Prainct Type

itional Tel*
N = 2,000 X
National Tel
N = 1,500 XX XXXX
National In-Home
N = 1,500 X
National Panels
N = 1,000 X

Primary States (Bench)
N.H.
Fla.
Mass.
I11.
Texas
Wisconsin
ITowa
A
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B
C
D

mary States (Panel)
N.H.

Fla.

Mass.

I11.

Texas

Wisconsin

A

> > >< > > <

>C > > ><

B
C
D

Prin (v dir-)

>< >

I11. or

Primary (Focus)
N.H.
X
Y

> >< X<

*Possible It "
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Phase I  Phase II Phase III  Phase IV  Phase V
Mar-Sent Sept-April April-July 1ly-Sept Sept-Nov

Drnaiart Tvne

Political Data Bank

(Issues) X X X X
Political Data Bank

(Intro Retrival) X X X X X
Political Data Bank

(Key People) X X X X
Politice Data Bank

(Agenda) X X X
Voter Aspiration Values

Responsibility profile X X (Post Conv)
Simulations

(Voter Targeting) X X X X
PIPS (Primary)

N.H. X

Fla. X

I1. X

Texas X
PIPS (General)

RNC Implement X X

DMI Input X X
Media Element Testing X X X
Electronic Clipping

Service X X X X
Key State Studies

Cal. X

Texas X

Ohio X

I11. X

X

G X

H X

I X

J X
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Phase I  Phase II Phase III  Phase IV  Phase V
Mar-Sept Sept-April April-July July-Sept Sept-Nov

Prniect TzEe

Direct Mail Research X X X X
Geographic Targeting

States X
Counties

> ><
>< <




































Thought you might ‘be interested
in this information:
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e it would p1 icribe numerous reports to guard against excess
zeal on the part of the intelligence agencies, but not do enough
to promote the necessary personal sense of dedication and
initiative. Thus, it will cultivate a passive bureaucracy
adverse to tal ° ; the initiative

° it would needlessly entangle Federal judges in the day-to-day
operations of American intelligence

e it would prohibit or restrict the CIA from employing Americans
who are journalists, clerics or acac .cs, presumably on the
assumption that to help the United States acquire the intelligence
it needs would somehow contaminate these professions. This
reflects a convoluted view of America's national intelligence
functions, as if these functions so essential to protecting
our country -- were somehow morally repugnant, to be performed

by a caste of untouchables.

In view of this we propose:

1 The intelligence community should be structured so as to separate
American intelligence from political influence, . 4 to disentangle the web

« ~ bwu icracy wt ~ h has so contributed to destructive conflict with

the community.

The President should have his own chief adviser for intelligence

President's priorities to the intelligence community. He should present
to the Congress the President's views of the community's needs, and should

be the community's sole contact with the news media.






























































