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Mrs. Virginia H. Knauer

Director

U.S. Office of Consumer Affairs
01d Executive Office Building

17th and Pennsylvania Avenue, N.W.
Washington, DC 20521

Dear Mrs. Knauer:

On behalf of the U.S. Council's Marketing, Advertising and Distri-
bution Comm1ttee, I would like to take th )

mmiadd Al maba den Ariia Aad T T TiimAblaAaan on t' n

As you are aware, the U.S. Council (Annual Report enclosed) is a
business organization dedicated to maintaining a climate favorable to
international trade and investment through a combination of educational
and policy-making activities. It communicates the views of its 250 member
companies to relevant intergovernmental organizations through its affilia-
tions with the International Chamber of Commerce (ICC), the International
Organisation of Employers, and the Business and Industry Advisory
Committee to the OECD.

~The occasion for this meeting will be the first U.S. visit of the
Officers of the ICC Commission on Marketing, Advertising and D :ribution.
As the officers, Tike the Commission they represent, are drawn from a wide
range of National Committees, the meeting will offer a unique opportunity
for an international exchange of viewpoints on the role of the business
community in the area of consumer protection.

The ICC has been an active participant in international efforts
relating to marketing and advertising. Beginning in the 1930's, the ICC
took a major step forward in self-regulation by issuing a Code on
Advertising--a Code which has been widely adopted in the international
community. The Commission has also sponsored several Conferences on
related themes, among them a 1978 Conference on "Marketing: Discipline
for Freedom", and a 1981 Symposium on consumer protection legislation.
Documents prepared by the Commissicn include a cost-benefit analysis of
consumer protection legislation, guidelines on advertising to children,
and various policy statements relating to U.N. consumer protection activi-
ties. Most recently, the Commission has been closely following such
intergovernmental initiatives as the U.N. guidelines on consumer protec-
tion, the U.N. resolution on harmful products, and Council of Europe
activities on satellite broadcasting.



As you will note from the enclosed Tist, the officers attending this
meeting will represent a broad spectrum of industries in both Europe and
the United States. A1l of them are senior corporate representatives
sharing a strong interest in various aspects of the marketing and
distribution functions.

The Tuncheon will be part of a two-day session: on April 14 the
officers will meet in New York with tt  U.S. Council's Marketing Committee

and with navtinant I N AFFanriala vt TAa An Aemadl 1rFr 2L _e£re_ .
y
In your = ' " ~-which should run approximately 15 minutes--
we would sugg-.. «..wv ,ow ~~gin with a brief overview of the key objec-

tives of the Office of Consumer Affairs, its major activities relating to
consumer protection/ advertising, and provisions for interaction with the
U.S. business community. Your remarks will be followed by a general
discussion period, at which point the officers of the Commission would
comment not only on related agencies in their own countries, but also on
the ICC's role in forging an international bt iness approach.
Tho Trmsbose S STT o Skoob o8 Y2 27 with a cocktail reception, and
location will be the Danube Room,

We shall be contacting your office shortly to ascertain your availa-
bility. Should it not be possible for you to | -~ticipate in this session,
we weuld welcome your views as to an lternate representative from your
organization.

We hope to see you on April 15.
Sincerely,
€D 4 e
Eric D. Haueter
Chairman, U.S. Council Marketing,
Advertising, and Distribution

Committee, and
Vice President, CPC International

EDH/mjs
Encls.

cc: Charles Cavagnero





















































































































































