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CONSIDERATIONS CONCERNING EXECUTIVE OFFICE BUILDING PASSES 

A request has been received from John Roger's office that all 
EOB passes issued to U.S. Office of Consumer Affairs employees be 
turned in. Currently there are seven EOB passes outstanding; two 
for support clerical staff formally located at EOB, two for public 
affairs staff whose responsibilities included staffing White House 
OPL meetings and events, one for an OCA detailee to OPL as a 
Deputy Special Assistant to the President working on women's issues, 
one for Mrs. Knauer's deputy and one for an U.S.OCA messenger. 

With U.S.OCA's changing role, vis-a-vis the White House, clearly 
some of these passes are no longer necessary; however, at least 
three of these passes need to remain authorized. This action creates 
no new expense for the White House. 

Along with the prerogatives of the Special Adviser to the 
President for Consumer Affairs is the use of White House complex 
facilities for meetings and certain ceremonial functions and the 
receipt of mail. Additionally, there is an obligation for manager­
ial reporting and the receipt of instructions from the Office of 
the Chief of Staff. 

Associated with the meeting function is scheduling, clearance 
lists, room advance and set-up, clearing attendees at the door, 
escorting guests and principals in the complex, and remaining with 
the attendees throughout the full course of the meeting (or briefing) . 
It is unreasonable to expect the Special Adviser to take personal 
responsibility for all these functions. The deputy or personal 
secretary are suited for these types of duties, but would be unable 
to perform them without an EOB pass. 

The same type of circumstances arise in the occurance of admin­
istrative liaison with certain ceremonial functions such as south 
lawn events and pick-up and delivery. In fact, since the Special 
Adviser no longer is physically located in the complex, the need to 
elevate the deputy's clearance to White House level is evident. 
Certain functions such as management reporting, Roosevelt Room 
meetings, and special VIP 7:00 p.m. tours important to the responsi­
bilities and prerogatives acceded to in the new organizational frame­
work of the Special Adviser, will become exceedingly difficult even 
with the deputy holding an EOB pass. 

The three passes to be retained are those for the deputy, the 
Special Adviser's personal secretary and the U.S.OCA messenger. 

There is no expense to the White House in approving this action. 
Should there be future costs (e.g., changing personnel), as with 
other costs previously incurred, they will be assumed through 
U.S.OCA's separate appropriation. 



CONSIDERATIONS IN THE ESTABLISHMENT OF AN SES POSITION IN HHS 

HHS Assistant Secretary for Personnel Administration, Thomas s. McFee 
advised the USOCA administrative staff officer on June 20, 1983 that 
he was instructed by John Rogers of the White House Office to 
establish a position of Director, United States Office of Consumer 
Affairs in HHS at the SES-1 level. 

According to the FY 1984 budget, there are 628 SES positions in the 
Department -- 548 of these are above the rank of SES-1 and would be 
perceived to have a higher degree of responsibility than the Director, 
USOCA. Federal government-wide there are 7,861 SES positions, of 
which 7,318 are above the SES-1 level. This would strongly suggest 
a non-substantive role of consumers in the Administration. 

The following is an example of the position levels within the Office 
of the Secretary, HHS. 

Chief of Staff 
Executive Secretary 
Assistant Secretary for Personnel Administration 
Assistant Secretary for Management and Budget 

Deputy Assistant Secretary, Budget 
Director, Division of Budget Policy Management 

Director, Office of Civil Rights 
Deputy Director, Office of Civil Rights 
Deputy Director, Office of Civil Rights 
Deputy Director, Office of Civil Rights 

Assistant Secretary for Legislation 
Associate General Counsel 
Deputy Assistant Secretary, Legislation 
Deputy Assistant Secretary, Legislation 

Director for Technical Analysis 

Deputy Director, USOCA 

SES-6 
SES-3 
SES-5 
SES-5 
SES-4 
SES-2 
SES-5 
SES-4 
SES-3 
SES-3 
EL-IV 
SES-4 
SES-4 
SES-2 
SES-3 

SES-1 

Since the creation of USOCA in 1971, the Director has been on the 
White House payroll, but the Deputy Directors have always been at the 
SES level. Four USOCA Division Directors at the GS-15 level have 
salarie s in excess of the SES-1 level. 

An appointment to the White House staff carries its own badge of 
authority in and outside government. On the other hand, within 
Federal agencies grade levels are the indicia of position, rank and 
authority and the importance of programs. 

For the above r e asons, it i s r e commended that the position of Dire ctor, 
USOCA be at the SES-4 level. 



CONSIDERATIONS FOR RETENTION OF 

WHITE HOUSE SWITCHBOARD AND 456 EXCHANGE ACCESS 

The Off ice of the Special Adviser to the President for Consumer 
Affairs has been relocated from OEOB to a private building two 
blocks from the White House complex. There is a need and a precedent 
for the Special Adviser to retain White House switchboard and 456 
exchange access, thereby necessitating a reassessment of the current 
telephone arrangement. 

When calling the Special Adviser's former 456 exchange number, 
a recording informs callers that they have "reached a non-working 
number at the White House" and suggests calling the switchboard if 
assistance is desired. This is creating unnecessary confusion. 

For example, many women's groups and organizations representing 
the elderly with which close working and personal relationships 
have developed, and to whom the Special Adviser counts on for the 
implementation of the Administration's programs for consumers, have 
begun to doubt the relationship with the White House. Additionally, 
since the primary audience that acts as the catalyst for accomplish­
ing Administration goals are typically knowledgeable and sophisticat­
ed officials in both the private and public sectors, the ability of 
the Special Adviser to convey the importance of a Presidential 
program will be greatly hampered, if not dismissed. 

This is not a problem for individual consumer inquiries as they 
are typically unaware of the connotation and nuances of the 456 
exchange. They are satisfied in dealing with the U.S.OCA staff 
expert that can address their need. 

The 634 exchange currently assigned the Special Adviser is 
also the exchange for ACTION, further hampering Washington insiders' 
perceptions. 

The establishment of one (1) 456 line to the Special Adviser's 
off ice is technically possible and with considerable precedent in 
this and previous Administrations. This would be accomplished 
without cost to the White House, as U.S.OCA would assume all charges 
(as was previously done at the Special Adviser's EOB office) 
through its separate appropriation. 



THE WHITE HOUSE 

WASHINGTON 

June 8, 1983 

Mr. James W. Cicconi 
Special Assistant to the President 
Assistant to the Chief of Staff 
The White House 
Washington, D. C. 20500 

Dear Jim: 

Following our meeting this morning, I briefed my Deputy, Robert 
Steeves on our conversation. We share your concern about how 
my transition will be perceived by the public, and the 
consequential effect on the President and the Administration. 
We believe it possible to structure the transition in such a 
way as to generate a positive impact. Three significant issues 
critical to our success need to be addressed immediately: a 
public announcement, the nature of my appointment, and telephone 
communication. 

1. Public Announcement 

If we want the public and the press to perceive this as a 
routine upgrading of my consumer responsibilities, then we ought 
to follow the pattern of other significant personnel announcements 
by the President. A draft press release is attached. To not 
issue such a release would suggest our attempt to obscure the 
action and would then place us in a reactive rather than a positive 
posture. 

2. Hatch Act Implications 

As I mentioned this morning, my appointment to HHS as a non-career 
SES employee would make me subject to the Hatch Act. This would 
preclude continuation of political outreach activities during the 
forthcoming campaign. If you are unable to arrange an un-Hatched 
position at HHS, may I suggest as a possible alternative that I 
continue on the White House staff and that funds equal to my 
salary and a Sche dule C personnel slot be provided from the OCA 
appropriation to meet your other staff needs. This would also 
blunt press criticism of any diminution of my policy role. 

3. Telephone Communication 

As you know, a key measure of public perception of linkage to the 
White House i s the telephone. The OCA Premier Building staf f 
telephone exchange is 634+. Using this exchange would be perceived 
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by the public, the press and the government as being outside 
the White House policy line. This can be avoided by allowing 
a 456+ line in the nearby Premier Building which would 
automatically link the White House switchboard. Cost woul d 
be covered by OCA. 

Decisions on these recommendations could enable us to re l ocate 
from the OEOB by June 15. 

I strongly recommend your favorable consideration. Please 
call me or, in my absence, Robert Steeves if you want further 
details. 

Enclosure 

Sincerely, 

~ - · .. 
,, .~, (_/ , 

Virginj H. Knauer 
Special Advi~r to the President 

for Consumer Affairs 



DRAFT PRESS RELEASE 

The President today announced the appointment of 

Virginia H. Knauer as the Special Adviser to the President 

for Consumer Affairs. In her new position, Mrs. Knauer 

will be responsible for directing an augmented Adminis­

tration focus on consumer issues and programs. 

She will report to the President through the Off ice of 

the White House Chief of Staff and continues to serve as 

USOCA Director and Chairperson of the Consumer Affairs 

Counsel. To facilitate greater interaction with consumers, 

her office will be located with the United States Office 

of Consumer Affairs (USOCA). 

In her previous position as Special Assistant to the President 

for Public Liaison, Mrs. Knauer had responsibility for con­

sumers, the handicapped, the elderly, and health care. 
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THE WHITE HOUSE 

WASHINGTON 

June 8, 1983 

MEMORANDUM FOR JOHN F.W. ROGERS 

FP.OM: Jim Ciccon~ 

SUBJECT: Virginia Knauer's Transfer 

As you know, Virginia Knauer will shortly be relocating to 
HHS in order to be closer to the staff of the U.S. Office 
of Consumer Affairs, which she directs. 

JAB would appreciate your assistance in ironing out the de­
tails of her transfer from the WH payroll to a slot at HHS 
at a comparable salary (he has already cleared this with 
Secretary Heckler). Also, since Virginia will retain the 
title of Special Adviser to the President for Consumer 
l\.-:fairs (copy of President's letter attached) , JAB has 
told her she can keep her WH pass, mess privileges, and 
access to WH/EOB meeting rooms. 

One other point: on JAB's behalf, I asked Virginia for 
her full cooperation in vacating her offices as soon as 
possible. She said she would, and that it was simply a 
matter of getting the movers scheduled. 

Thanks. 



L_ . 

TllE \\'lllTE JIC>l'SE 

May 31, 1983 

Dear Virginia: 

I want to thank you for your help to me and to 
everyone in the White House during your service 
here as Special Assistant to the President for 
Public Liaison. 

The plight of the consumer has been eased by 
your strong leadership in increasing awareness 
of risks in the marketplace and the potential 
for fraud. I especially appreciate the leadership 
role you have played in bringing my Administration's · 
accomplishments in this area to the public's 
attention. Many of those accomplishments are the 
result of your patient and effective labors, antl 
you deserve great credit for them. 

I shall continue to rely upon your wise counsel 
and designate you as a Special Adviser to the 
President for Consumer Affairs. Please accept 
my best wishes for every future success and 
happiness. 

Sincer_ely, 

The Honorable Virginia H. Knauer . 
Special Assistant to the Presiden~ 

for Public Liaison 
The \vhi te House 
Washington, D.C. 20500 



THE WHITE HOUSE 

WASHINGTON 

June 2, 1983 

Dear Jim: 

As you know, I received a very warm and gracious 
letter from the President naming me as Special Ad­
viser to the President for Consumer Affairs. En­
closed is my response which I hope you will transmit 
to the President. I propose to use my letter as the 
basis for my reply to outside inquiries. 

Privately speaking, the new appointment leaves a num­
ber of organizational, political, and administrative 
details which should be addressed internally as quickly 
as possible to assure a smooth and orderly transition. 
Failure to do so quickly will give critics the oppor­
tunity to misrepresent this action and cause unneeded 
public embarrassment to the Administration. Therefore, 
I would appreciate an early meeting with you or someone 
on your personal staff. 

You can count on my continuing support and cooperation. 

Sincerely, 

~ / ' 

u:;~"~~ -
/ I 

v.ifginia H. Knauer 
Special Adviser to the President 

for Consumer Affairs 

The Honorable James A. Baker, III 
Chief of Staff and Assistant 
to the President 

The White House 
Washington, DC 20500 



THC: WHITE HOUSE 

w" :·:, Y 1 rJ c. To r-i 

,June 2, 1983 

Dear Mr. President: 

I am deeply honored and apprPciative of your May 31 letter 
and the complimentary things you said about my tenure as 
your Special Assistan t for Public Liaison. I walcoMc the 
opportunity to continue to serve you and your Aclrninistra­
tion as Special Adviser to the President on Consumer Af­
fairs. I assure you that I will undertnkc my new .:i.ssign­
ment with enthusiasm and continued confidence in the bold 
course you have set for this Nation. 

Under your leadership, the consumers of this Nation have 
won a number of very important victories. We have won the 
battle over inflation, record-high interest rates have been 
cut in half, and we arc on our way to a sustainable 
prosperity. 

We will face many grave challenges. Among other issues, I 
share your concern about crime and fraud against elderly 
consumers, and if your free trade policies are reversed by 
protectionists, thurc will be an adverse impact on the 
quality and prices of consumer goods. 

As your Specio.l ArJviscr for Conswner Affairs, I shall mar­
shall the resources and responsibilities that are provided 
in my capRcities as Director of the U.S. 0ffice of Consumer 
Affairs a.nd ChLl irpcrsc,n n .~ the Consumer Affairs Counr:.:il to 
complemc:::nt An d enh.::.nc r; our ability to serve the pub l ic in­
U·rest. I w:'.. 1- 1 rcrr1 .- 1 ~_ n cons •_,_rn tl y scnsi ti,.re; to c onsumer s' 
nee d s anc1 vonti nu P i·r, b rinq to your attr: -ntion i r.~p·:H:-tant 
emerging con sume r L.re nds. 

The President 
The White House 
Washington, DC 20500 

Sincerely, 

/. ! ( ./ •' 

Virginia H. Knauer 
Special Adviser to the Preside nt 

for Consumer Affairs 



TllE WlllTE llOl SE 

WASI llNCTON 

May 31 , 1983 

Dear Virginia: 

I want to thank you for your help to me and to 
everyone in the White House during your service 
here as Special Assistant to the President for 
Public Liaison. 

The plight of the consumer has been eased by 
your strong leadership in increasing awareness 
of risks in the marketplace and the potential 
for fraud. I especially appreciate the leadership 
role you have played in bringing my Administration's 
accomplishments in this area to the public's 
attention. Many of those accomplishments are the 
result of your patient and effective labors, and 
you deserve great credit for them. 

I shall continue to rely upon your wise counsel 
and designate you as a Special Adviser to the 
President for Consumer Affairs. Please accept 
my best wishes for every future success and 
happiness. 

Sincerely, 

The Honorable Virginia H. Knauer 
Special Assistant to the President 

for Public Liaison 
The White House 
Washington, o.c. 20500 
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TH!:': WHITE HOUSE 

WA S f i I "< G T 0 N 

June 2, 1983 

near ,Jim: 

As you know , I receive d a very warm and gracious 
letter from the President naming me as Special Ad­
viser to the President for Consumer Affairs. En­
closed is my response which I hope you will transmit 
to the President. I propose to use my letter as the 
basis for my reply to outside inquiries. 

Privately speaking, the new appointment leaves a num­
ber of organizational, political, and administrative 
details which should be addressed internally as quickly 
as possible to assure a smooth and orderly transition. 
Failure to do so quickly will give critics the oppor­
tunity to misreprese nt this action and cause unneeded 
public embarrassment to the Acln1i ni s tration. 'l'heref on.:, 
I would appreciate an early meetinq with you or someone 
on your personal s taff. 

You c an coun~ on my continu i ng s upport a n~ coope ration. 

S i11c..•.ct: t y , 

Virginia H. Knauer 
Special Adviser to the Preside nt 

fo r Cons umer Af fairs 

The Honorable J a mes A. Bak er, III 
Chief of Staf f a nd As sistant 
to the President 

The White House 
Wnshington, DC 20 5 00 



THE WHITE HOUSE 

W .t•. S H I N G r 0 :-. 

June 2, 1983 

De~r Mr. P~e~ident; 

I am deeply honored and appreciative of your May 31 letter 
and the complimentary things you said about my tenure as 
your Special Assistant for Public Liaison. I welcome the 
opportunity to continue to serve you and your Administra­
tion as Special Adviser to the President on Consumer Af­
fairs. I assure you that I will undertake my new assign­
ment with enthusiasm and continued confidence in the bold 
course you have set for this Nation. 

Under your leadership, the consumers of this Nation have 
won a number of very impo r tant victories. We have won the 
battle over inflation, record-high interest rates have been 
cut in half, and we are on our way to a sustainable 
prosperity. 

We will face mdny grave challenges. Among other issues, I 
share your concern abot1t e r i.me and fraud against elderly 
consumers, and if your t ree trade policies are reversed by 
protectionists, the re will b e an adve rse impact on the 
quality and prices of consumer goods. 

As your Special Adviser for Consumer Affairs, I shall mar­
shall the resources and r e sponsibilitie s that are provided 
in my capa cities as Director of the U.S. Office of Consumer 
Affairs and Chairpersor1 of the Consume r Affairs Council to 
complement and enhance our a bil i ty to serve the public in­
terest. I will remain constantly s C?nsitive to consumers' 
needs and continue to bring to your attention important 
emerging consumer trends. 

The Pres ident 
Th e l·Jhi t e Hou se 
Wash iny t on, DC 2 0SOO 

Sincerely, 

Virginia H. Knauer 
Spec ial Adviser to the President 

for Consumer Affairs 
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THE WHITE HOUSE 

WASI llN<iTON 

May 31, 1983 

Dear Virginia: 

I want to thank you for your help to me and to 
everyone in the White House during your service 
here as Special Assistant to the President for 
Public Liaison. 

The plight of the consumer has been eased by 
your strong leadership in increasing awareness 
of risks in the marketplace and the potential 
for fraud. I especially appreciate the leadership 
role you have played in bringing my Administration's 
accomplishments in this area to the public's 
attention. Many of those accomplishments are the 
result of your patient and effective labors, and 
you deserve great credit for them. 

I shall continue to rely upon your wise counsel 
and designate you as a Special Adviser to the 
President for Consumer Affairs. Please accept 
my best wishes for every future success and 
happiness. 

Sincerely, 

The Honorable Virginia H. Knauer 
Special Assistant to the President 

for Public Liaison 
The White House 
Washington, D.C. 20500 
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'Jleaganpmics w o:rk~f{_f, 
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By Eugene Kraybill · · . t 
lnt1111i911ncer Joumal Staff · ~, 

inflation is broken, interest rates ,. 
are down, employment is up and an · 
economy sickened by former govern­
ment spendthrifts_ is finally improv-
ing. · 

That was the "good news" Ronald 
Reagan's top consumer affairs 
adviser delivered in Lancaster Tues­
day night in a speech before the coun­
ty's Consumer Protection Commis-
sion. · 

Presidential special assistant Vir- · 
ginia H. Knauer declared that the 
economy is "on the road to lasting re­
covery" and, with public support for 
Reaganomics, a "full economic recov­
ery" should occur within a year. 

"This recovery is not a topsy­
turvy roller. ·coaster ride associated 
with government meddling in the · 
marketplace," the veteran consumer 
affairs chief said. , ' · 

Noting that an upturn in the econ­
omy "is the best news for consumers 

' that I could bring you," Mrs. Knauer . '· '. · . . · -- - . .- ; .~ i:: S 
cited a variety of figures to support \ The C-OtnmlSSlQP, ~ ·b~ ~.· ·. ~ 
her view that the president's policies · county but staf~ed.~m.o~tly :bM ~~·0 -~ ~1•. 
have all but eliminated the recession.· \ t~ers._ was desc~ibed as the first of its . A 

She noted that the consumer price kmd 10 the nabo?, and on ~esday, .·, 1• 
index is now increasing at an annual Mrs. l_(nauer .Praise4_:_the . ~9C.!!J gr,W:lj>; . ·i~ 
· fl h " for .being active·fotfg· '.fbe£0~. 11 · nv.on"" .. : 

rate.? ess t an tour ~rcent. . . . started talking a00gt·' · ' . ··· · · ~"""'" ... . ' 
· Wehadtobreak 'thecycleofm- · T f ,; . ··>. -..,c· ·-.· · · 

flation - and we have done 1ust that," 101 ia ive. . . · ·· .. · '!t,~, . .. ;.,.---
sai~ Mrs. Knauer; 68, a Philadelphia , .. S.he aisir rai~ ~~ 
n8:bve wh~ has served as consume~ af- . ·_for itS efft>l'tS rn meq,i~(i~~~lfil~ 
fairs. adviser to three Republican the c~su,mer. Executive dJ.rector 
presidents. · " . Thomas J . Sheaffer later reported the 

St he . calledt att~ntlon toda hdrop_ m J commissfon fi~ures it has saved COR· 
mor gage ra es, mc:rease ~usmg sumers $1 milhan since its formation: 
starts and construction spending, a · · ·· 
rise in car production and the lowest · Recalling a warning by Chief Jus" l 
prime interest rate iri over three · tice Warren .Burger, Mrs. Knauer said ·j 
years . . · the nation's courts are S>Vamped with· 

In March, she said, the consumer often frivolous lawsuits that ·could be ·.1 

confidence rating rose to 76.5 percent, better ~esolved· through ·altertiat.ive i 
recording its highest monthly gain in systems such as. those operated by the 
nearly a decade. local consumer commission. · 

Unemploy111ent is "still too high," 
she conceded, but new jobs have mul- In March, press reports said Mrs. 
tiplied and most employers believe Knauer was among six of President 
they will be able to expand their work Reagan's special· assistants who were 
force in the nearfuture, she said. being dismissed by · Faith, Ryan 

•'The recovery will take time, but \Yhittlesey. White House chief of pu~ 
it will take place - and this recovery he liaison.1 But Mrs. Knauer survived · 
is real," she said. . the shake-up, and _a White House pre~s 

Mrs. Knauer delivered her · pep spokesman' said 'Tuesday there -Was 
talk for Reaganomics to about 80 peo- b ~ever any change .in.her-statusor posi~ 
pie assembled for the 11th anniver- < hon. ' . . . ,,.. . .\ . . . 
sary d_inner of the local · consumer "· 
commission. ~ 

She recalled her appearance be­
fore the c_omroission in 1972, a few 
months after the group was formed by , 
former district attorney_ Henry 
Rutherford. 
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. :: •vai-a-at. H · ·Kna.M!r · .. _.. ~t .. : ...... :'·~ll.:~uer/~:advi-.Rea .• ~. '. · .. u~t'~ar :ac. u.~ she ~d .... · ·.· · . . · !; . .. ~ :. '.'.~char~~ fo~ a..~~~ .tha.t l· of.~ / 
·: : , .. ~ . • . .· . . _;:'. .. ' .r:!)ll ·.f.sM(~Qiect::~th·.~ ~ > ~~JP ·tbe . ''.~µeb sp,eeeJ.i, ' ~< ·:·f~~ Jr.ee m the V{chi.te .House." .she I · .~ ; °":" ...... ~7 ~or ·. ~r! Y1·~ .. ~~ ~ifT ~ ;;-~ ."".<i~· · ':.:."<·/ '':' 

- , Ii 



MEMPHIS, TENN. 
NEWS 

D. 1,700 

IAILY WASHINGTON 
LAW REPORTER 

WASHINGTON, D.C. 
DAILY 

OEC22& 

1 Justice O'Connor, Administration I.laden, 
I.lad Program for ABA Consumer Dispute 

Resolution Conference 

( 

Supreme Court JW!tiee Sandra Day O'Connor 
will join spokesmen for consumers, industry, 
mediation and arbitration at a two-day Con­
sumer Alternatives Dispute Resolution Con­
ference. 

The conference on exploring alternatives to fil. 
ing suits over consumer complaints will be 
January 17 and 18 in the L'Enfant Plaza Hotel, 
Washington, D.C. It is sponsored jointly by the 
American Bar Associa · pedal Committee on 

spu sou on, e.J.[,lS~.,!;Offi~µru~~:i:..... 
AffDjC!! 'mi the Nation81 Association of on­
sumer Agency Administrators. 

Participants will address issues of where con­
sumers do and should take their complaints, 
what are the most effective and fair mechanisms 
to solve those complaints, and how the legal pro­
fession, government and business can inform 
consumers about the availability of mediation 
and arbitration .to solve their complaints. 

The two-day program will feature professional 
actors demonstrating such dispute resolution 
alternatives as mediation, arbitration and con-

' 

ciliation, and a series of 10-minute presentations 
b~ the MganiJ.ers of about a dozen successful 
dispute resolution programs from around the 
country. The remainder of the program will be 

I rounded out with panel discuss1ona on identify­
! ing problems, evaluating potential dispute aolu-

•• - - - · - - ...__ •&.. - ...... - ..a ....... : .... .. ~ ,_.. __ ._.. ........ 
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11' . ~ '?;ii ' I(. '" Slll9~ ~·:""""'' !Rll_ltor , •· '! · ' which special~~ consumer issues.- ', ·•.. . " 
· ·. . ... f: ., r • . " · · , • .~ . · AsReagan•schief~nsumeradviser,Mrs. .1 

: '« ~· 'HE naUoD', ._mie r~. ia well~: I Knauer tours the nation, speaking on issues that . . 
, .: · . · · ~W"¥; W~-CaQ Only mean a . . ;,;4•t .,~ec~ not ~nly consumers. but al8o the elderly •. . · 
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.
1
\letf to in;tprovcr: . . • ', · , · · ~·" the consumer and the buainess sav_,e mopey'. '. ' 1 , 1 

· · ~s. Kna\l~r, who is a spectal assistant to~- . 1· . 1 :·Panels«=~~ do resolve complaints satis· ',• 
·president anddirect~r A{ the U.S. Office of Co~ ·.' . factqrily," she 's~id. "This appean to be a con- ·.~·· · 
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1
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she said, si~ce the priDlte JU~. from. 8.25 to al-~ '" • · .._.,.,.....~ .1....,...-rldl •/'. . A1'. ood example of avoiding liti~tion is the ' " . 
percen~ dunnj ~ Ctr&tt lld11Jimatrahon. ' ) . · · · . .. 1 
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1
• .. f r~eived each month by the commi8sion, only' 20 , .. 

The Co~ Price Index is mcreasmg at · .ry_'N , ·',, · · •· , · . ·.. . '1 • ;·It' to 40 normally have to go to mediation ptocedings .1 

le$S than• percent il!lnually! m~rtgag~ rates ar~ "·. · _; . r: i : " . . ·;. • ~..; • aq~ just two have to proceed to arbitration. The . ,1' 
.. l down, )lOuslng starts are .up •. consQ'uchOI} spen~ ~ . decade ago, a~ 62 percent said they believe P,nld rest are worked out on'a (irst contact between the . 

, ing is up and car production is up:- all signals, •. ·'." uct Silfety has improved. , .. ... ~ · · commission and busine~ or consumer · . · 
' Mrs. ~auer insisted, that the economy ii "now . • , But 54 percent said consumers get a wone . 1 · . · . . • • . . . • · • • ', 

on ~-road to a healthy rec()very.'' . · . deal from business than they did 10 y~s ago; :< '. Mrs. Knauer said federal courts are bogged · 
' Turning to consumer ~sues; Nrs. Knauer , · ·.· .. and 59 percent s~id that the quality of product$ · 1jA · down by 2.00,~ fivil suits a Year· Many.ofthose, · 
said consumer confidepce. m March was mea- ' ~ . , and services has decreased. . . . ,· . . 1 • she said, •are ndic_ulous ~ase~, sq~h one m which . 
11ured at?& .~ percent, which w~ the_best moo~· . · Twenty-five percent of~ w~ answered · ' parents of.a &:year-old gll'l who didn't get the C\IS:' 
ly figure m nme years. .. " . · · . . 1 • Harris •s poll $aid companies have improved ban- · 1 • tomary prize 10 a box or C~ac~er Jacks sued the . I ~ I 

She cited a recent Lou Harris survey that · dling customer complaints. Thirty-nine percent .. company. ,., . : · · · · · -
showed consumers have miJ(ed feelings' ~~ut ' said complaints are 'handled more poorly. · ' : · "We'r~ looking at alternatives for costly and 
whether they are being treated better or worse by Mrs. Knauer, 68, who was named the first · · ' time-consuming litigation;'' she said. 
busines11 th!ln they were 10 years ago. · · ,. , · · director of the Pennsylvania Bureau of Consumer :· , Mrs. Knauer spoke to about 80 Consumer Pr~ 

Seventy percent of Harri~ 's respondents sai~ Protection in 1968, is a a .former member o~ the . We ti on Commission membei:s in the (!af eteria of . 
they have better shopping skills t~n they had a Philadelphia City Council. Before her appomt- Con~toga View.. · · , . .. . : . . . 



MEMORANDUM FOR 

FROM: 

SUBJECT: 

THE WHITE HOUSE 

WASHINGTON 

May 16, 1983 

MARGARET TUTWILER 
Executive Assistant to the 
Chief of Staff 

'-.., /. . ~ 
VIRGINIA H. KNAUERJ~.?t.~-~ 
Special Assistant to e President 
Off ice of Public Lia on 

Background on White House Consumer Position 

/JJI understand that Mr. Baker has under reconsideration the re- /// 
/If location of the consumer affairs unit within the Administra- // 

tion. A brief summary of some o t e contri u ions o e 
existing system is attached and a copy of the "Consumer Re­
source Handbook" (800,000 have been distributed since October, 
1982). 

Unfortunately, the public misperception of the President and 
this Administration is that we are insensitive to the needs 
and concerns of those who are not wealthy, famous, or power­
ful. In my view, any action which appeared to submerge or 
dilute the White House presence of the spokesperson of the 
consumer constituency -- that is, those with economic concerns 
among low-income and average workers, the aged, the disabled, 
and minorities -- will simply give the Administration opponents 
an issue to exploit and will provide a future rallying point to 
give their distortions credibility. We all remember the politi­
cal hay the opposition made out of the Social Security issue in 
the 1982 election. 

The exact reporting structure or location within the White House 
complex for my off ice is not important so long as there is no 
physical separation. From a budgetary standpoint, aside from 
my salary, non-White House funds pay all other expenses -- rent 
in OEOB, travel, phones, etc., and all staff expenses. 

I am, as a team player, ready and willing to serve the President 
wherever it is determined that my contributions are most effec­
tive. However, my severance from the White House would effec­
tively remove the efforts of 35 members of the U.S. Office of 
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Consumer Affairs staff, including the three full-time White 
House details, and its resources from the direct Presidential 
support mission that the office has served for about 12 years. 
The political fallout of appearing to have severed from the 
White House the chief consumer spokesperson for the constitu­
encies of this Administration will dog us unfairly during the 
corning campaign and in the press. 

In almost 400 speeches and interviews I have given in the past 
two years, I have vigorously promoted the President's programs 
or initiatives. A few clippings support this effort. 

I would like to discuss these points in further detail with 
Mr. Baker and hope that I will have that opportunity before 
a final decision is made. 



SUMMARY OF OBJECTIVES AND ACTIVITIES 

A primary objective of the Special Assistant to the President 
and Director of the United States Office of Consumer Affairs 
is to explain Presidential and Administration policies to the 
public and to relevant constituent groups. Such activities 
included the following: 

Meetings with constituents: 
1981 
195 

1983 
37 

Total 
328 

Speeches 68 84 29 

Interviews (print, radio, TV) 110 92 15 

Every speech and interview contained positive 
references to the President and his policies and 
are on file. In addition, ongoing publications such 
as Consumer News and Consumer Resource Handbook con­
sistently explain the President's programs. 

Another key objective is to recommend events for Presidential 
participation. The President's visit to Dale City, Arizona 
was one such recommendation as well as the celebration of 
Bob Hope's birthday. 

181 

217 

The Special Assistant to the President and the Off ice of Consumer 
Affairs undertake problem-solving programs in cooperation with 
the private sector that reflect favorably on the President and 
the Administration. In 1983, such activities included the following: 

Consumer Dispute Resolution: Explorinq the Alternatives. 
A conference evaluating non-legal methods of solving 
consumer problems. Co-sponsored by the American Bar 
Association and the National Association of Consumer 
Agency Administrators. Supreme Court Justice Sandra 
Day O'Connor participated. Extensive favorable 
coverage. 

Building Partnerships. Two energy/aging conferences 
aimed at developing solutions to the enrgy problems 
of older Americans. Co-sponsored by the Aging and 
Energy Consortium, consisting of 50 major private and 
public interest organizations, includinq the Edison 
Electric Institute and the American Petroleum Institute. 
Extensive favorable coverage. 
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Consumer Action Panels. These are privately-sponsored 
consumer complaint resolution mechanisms. The Special 
Assistant to the President and the U.S.O.C.A. have 
helped the automobile, appliance, furniture and funeral 
industries develop these programs. They work and work 
well for the public and industry. 

National Consumers Week. The President's proclamation 
in 1982 and 1983 led to thousands of events in Washing­
ton and around the country showing the importance of 
the consumer in the nation's economy and the necessity 
for consumer education. The benefits to consumers from 
free trade was highlighted. 

A program now in the developmental stage affects auto­
mobile mechanics dealing with consumer problems of the 
unemployed which, if successful, can have an enormous 
positive influence on the President's blue collar 
constituency. 

Finally, where appropriate, the Special Assistant to the Presi­
dent works with the Executive Branch to insure passage or defeat 
of appropriate legislation and regulation. Examples include 
efforts on domestic content legislation, sodium labeling, penal­
ties against product tampering, drug labeling information and 
elimination or reduction of restrictive regulation at FTC and FDA. 

The Special Assistant and the U.S.O.C.A. hold annual Congressional 
briefings and exhibits to show where and how to handle constituent 
complaints. Over 1,500 attended the demonstration in 1982 and 
again in 1983. 


